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nangasinalulagUndin
dnurvmalulagnislaeatasusssndunus

nangnsuTuUse w.A. 2562
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Awlne: vangnsivaluladvoge
aunivinalulagnislavanuasssvdunus
ANDING: Bachelor of Technology

Program in Advertising and Public Relations Technology

YaUTeYeyIuaTav1IU
=

Foudta (lne): waluladUnudie (waluladnislavanuayuseanduiug)

Fova (ne): va.u. (walulagnslavuuazUsessdunud)

Fouiu (89ngw): Bachelor of Technology (Advertising and Public Relations
Technology)

Foejo (Sangu): B.Tech. (Advertising and Public Relations Technology)

2InNausausznaulandsdnsanIsAnu

MIL/AnamnTIUAuNslavan Ussnduiiusiagnisdnianssudivay (Event organizer)

1.

2.

JnUsezand@unus (Public Relations Officer)
YnNaLEUEe (Media Planner)
ﬁu’%msqmgﬂﬁw (Account Executive)

v oa

fAnu@ad (Art Director)

e eX2e

a519855A70AU (Copy Writer)

e

UIEN1SHER (Producer)

ey

AUs¥aueU (Co-ordinator)

tneeniuuns1iin (Graphic Designer)



nangns

IUWNULANTIUARANANGAT 130 wqenn
Tassasradngns

1. va3Anuiialy 30 waein
1.1 ngunuAuvisdinuasuiiinaiiio 7 wigfin
- dpummans 3 weie
- UYweAanNs 3 yhefn
- Anwuartunuinig 1 whein
1.2 NuATWILALN1THDENS 12 vdaenn
- wdanguitensdeans 6  MUWAn
- n LAY 6 vwin
1.3 nguingnAransinalulaguasuinnssy 6  vlEAn
- welulagansaumna 3 mhein
- WeeansatamanslazuInny 3 weie
1.4 nguysannIsuazAansusEnaung 5  vdlenn
- YsanIsiagansUsEnauNs 5 whein
2. MUINIVUANTE 94  wiqEin
2.1 %naquﬁugm 30 wein
2.1.1 ﬂﬁju%ﬂﬁug’mwNmﬁmmam%uaﬁmmmam% 12 vienin
2.1.2 nguimitugiumanalulad 18 wein
2.2 JYINVIAY 48 wuEin
2.2.1 ngEivuvalulagianiganu 42 mheha
2.2.2 NgEAvIlATIY 6 VN
2.3 J¥1INLaeN 9 wiqenn
2.4 Fvnasuaieuszaunisalludvnaw 7 wdaefin
3. NUINTVURONLES 6 wqEnn



5187391

1. unvAnwnald 30 wulehn

1.1 nguAMALMIIILasvtiMnalias 7 widefin

1.1.1 s183vndAuA1ans Iiaanfne 3 wulenin ansgdvsealul

01-110-004  &pufudsuindon 3(3-0-6)
Society and Environment

01-110-007 nnsdeasiudsny 3(3-0-6)
Communication and Society

01-110-009  MIARUIAMAINTInLAZHIAY 3(3-0-6)
Development of Social and Life Quality

01-110-012  Uupuasughaneiisaionsiauddy 3(3-0-6)
Sufficiency Economy for Sustainable Development

01-110-017 A mAiniAvesmaiilosgalyl 3(3-0-6)
Quiality Life for New Generation

01-110-018  Buwmsua sghaduga 3(3-0-6)
Happiness Trend

01-110-019  ARLAIgNLUUNDLNES 3(3-0-6)
Proactive Thinking of Sufficiency Economic

01-110-020  wilades amdsdsny 3(3-0-6)
One voice for Social Empowerment

01-110-021  WInludspunyinusssy 3(3-0-6)
Life in Multicultural Society

01-110-022  UBIFIAUBENUNITY 3(3-0-6)
Sociological Perspective as a Researcher

01-110-023  walosfinmuisuszvsulag 3(3-0-6)
Good Citizen by Democratic Way

01-110-024 %3@1%@@8@%@{]@@’11% 3(3-0-6)

Sufficiency Life with Thai Wisdom



1.1.2 swivayweeans Wienfinun 3 minefin minmedvsialuil

01-210-017  A1SAUATILAZNITIHUTIBUTIYING 3(3-0-6)
Searching and Academic Report Writing

01-210-018  A1TAVAUAITAULYNA 3(3-0-6)
Information Retrieval

01-210-019  MSHAILIYAGNAN 3(2-2-5)
Personality Development

01-210-020  InAneUszgndiiienisviiay 3(3-0-6)
Applied Psychology to Work

01-210-021  MsldmeHaukazaTETITY 3(3-0-6)
Reasoning and Ethics

01-210-022 Afsssuidlney 3(3-0-6)
Religions and Thai Culture

01-210-023  WAFRIIHUNISH 3(3-0-6)
Miracle of Love

01-210-024  Vinwen1si3eu3dAUENTT 3(3-0-6)
Learning Skills to Success

01-210-025  wesTIREUNAY 3(3-0-6)

Life on Films

1.1.3 5783 IMNARNWILATUUNUINIS TFanAnE 1 MuleRn aIns1edvsaluil

01-610-014  Vinwgiwuilegunin 1(0-2-1)
Sport Skill for health

01-610-003  WUNUINIT 1(0-2-1)
Recreation

01-610-015 ﬁaﬂﬁsmmqﬁ%ﬁaqmmw 3(2-2-5)

Water Activities for Health

01-610-005  NI5AALATNITUTUITAILNNLLT 3(3-0-6)
Organizing and Managing Camps

01-610-006 msindetwinifieguam 3(2-2-5)
Weight Training for Health

01-610-007  sfutouy 3(2-2-5)

Basic Skin Diving



01-610-008

01-610-009

01-610-010

01-610-011

01-610-012

01-610-013

danAuitegunw

Social Dances for Health
aun e Tin

Health for Life
thimnmaiesimunannmiin
Recreation for Life Quality Development
AanssumsmeLiteguanie

Physical Activities for Wellness
guniilensmsaiindniuaugulygl
Health for New Generation Living
mamuauﬁmﬁﬂLLangi'NLﬁazjsumw

Weight and Body Shape Control for Health

1.2 NUMWILALNTERENS 12 NUefin

01-320-001 nwdangeiiiensieans 1

English for Communication 1

01-320-002 w1 dsnguiiienisdeans 2

01-310-001

01-310-002

01-310-006

01-310-011

01-310-012

01-310-013

01-310-014

English for Communication 2

1.2.2 s1g3vn1ennuiy Iiaanfnen 6 wdlehin ansigdvisalli

mwilveiiionisieans

Thai for Communication
1950uRRlveLazITTNTSUTR IRy
Thai Literature and Local Literary Works
NN9IULAL NS ULTITING
Academic Reading and Writing
miﬁamﬁﬁuqﬂﬂammzﬂdm
Communication for Specific Groups
mMwlveiiienauneing

Thai for Organization Development
mwilveiiionisifiafiansel

Thai for Analyses and Critics
TmRadiiiorudnda

Art of Speaking for Success

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1.2.1 999391018199 WLNaN1580615 91U 6 vileia TRRnw1ans1edvnelull

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



01-310-015

01-310-016

01-310-017

01-310-018

01-320-003

01-320-005

01-320-006

01-320-007

01-320-010

01-320-012

01-320-013

01-320-014

01-320-015

01-320-016

01-320-017

01-320-018

N1991ULAYN LT ULTIAT9ETIA
Creative Reading and Writing
ﬂ”l‘EﬂVL‘V]EJLﬁlﬁlﬂﬁﬁ’lLﬁu@muLLUUﬁaEﬂ%W
Thai for Professional Presentation
Nolan{IUITIUNTIN

Life Seen through Literature
guvisunmveIn iy inegluuninas
Aesthetics of Thai Language in Songs
AUNUINIYIDINGY

English Conversation
mMwdanguiiontsadase

English for Job Application
mMwdanguiioinemansuazinalulad
English for Science and Technology
mMwdanguiilenisiiaue

English for Presentation
mmé’aﬂqmﬁamsmaau

English for Standardized Tests

N5LaENTYANBI8INE B MTUNUUINTAUINATA

English Listening and Speaking for Technical Support

AN BENTURRFIMNTTUUINNG
English for Service Industry
adanqudmiunmsdoasnnagsia
English for Business Communication
Mwdangudmsugsisoeulay
English for Online Business
AMwanguilon1seTumivInig
English for Academic Reading
Mwanguiion1seumaiving
English for Academic Writing
NSINAILYINYENISITEUY

English Writing Development

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



01-320-019

01-320-020

01-320-021

01-320-022

01-320-023

01-320-024

01-320-025

01-320-026

01-330-001

01-330-002

01-330-006

01-330-007

04-000-201

05-110-201

08-888-210

09-900-001

AYIBINGUTINTTEN

English for Edutainment
ANIDING WAL INUTITUALTUAN

English Language and Western Culture
nslddeRdralunsiSeuntndngy
Using Digital Tools for English Learning
miasia%ﬁﬂazmmwﬁfqz%”’ummé’aﬂqw
Creating English Dramas and Short Films
mM3GesdesiFessafunudngusmnm
Telling Stories in English through Pictures
AYIBINUEITINIUY

English for Office
mwdangudmsunisdeansluesdng
English for Organizational Communication
N59MUAISINgMAlALNAANEY
English Reading for Pleasure
AwRuiiugiy

Basic Chinese

nsaunATIut oy

Basic Chinese Conversation
mmaﬁﬂuﬁugm

Basic Japanese

auwmmmzﬁﬁmﬁaaé’u

Basic Japanese Conversation
AN WA VTUNUIAINTTY

English for Engineering
mmé’mqmﬁaqsﬁﬁ]

English for Business
Awdangudmiunudoasinay
English for Mass Communication
Mg uamIUazLANAnY

English for STEM Education

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



1.3 ngumenAransinalulaguazuinngsy 6 wiqein
1.3.1 193w nalulagansaumnd Tiaan 1 578997 37U 3 W28AA 3IN5183U7

fasalull

09-000-001  vinwznsldrauimesuazimalulagasaume 3(2-2-5)
Computer and Information Technology Skills

09-000-002  mslFmlusunsudneguiileauadiliie 3(2-2-5)
Program Package for Multimedia

09-000-003  welulafansauneiienisdindula 3(2-2-5)

Information Technology for Decision Making

1.3.2 57897391INYAEA ANAANEAS LA UIANTTY THAaNISEUDN 3 Wlenn

nmedndoluil

09-111-001  M3sAnazNISIAMAHS 3(3-0-6)
Thinking and Reasoning

09-111-002  adnenaniifienisvieadien 3(3-0-6)
Mathematics for Tourism

09-111-051  AdlAFERsIUTInUszd1 T 3(3-0-6)
Mathematics in Daily Life

09-121-001  @dfluidnuszdniu 3(2-2-5)
Statistics in Daily Life

09-121-002  @dmibosudmsuninnssu 3(2-2-5)
Basic Statistics for Innovation

09-130-001  wialuladansaumawaznisdeasaden 3(3-0-6)
Green ICT

09-130-002  Bumesinynasmaduiinuszariu 3(3-0-6)
Internet of Things in Everyday Life

09-130-003  FInRYIA 3(3-0-6)
Digital Life

09-210-001  LaxlugARTYA 3(3-0-6)
Chemistry for Digital Life

09-210-002  $tuansity FinUaensiy 3(3-0-6)

Toxic Alert and Safety Life



09-210-003  WIAENT AUARATINATIA LazUInnTTu 3(3-0-6)
Science Creativity and Innovation

09-210-033  wAlulagdLze? 3(3-0-6)
Green Technology

09-311-001  Wngaluiiuanulasadelueims 3(3-0-6)
Modern Life with Food Safety

09-311-051  TFAnfudwindey 3(3-0-6)
Life and Environment

09-410-001  ATviumAlulad 3(3-0-6)
Keep Pace with Technology

09-410-002 Fneneansiiedin 3(3-0-6)
Science for Life

09-410-003  ABI5OANUABNURGITUUIR 3(3-0-6)
Natural Disaster Survival

09-410-004  wiAluladndsnumaunuiionud By 3(3-0-6)
Renewable Energy Technologies for
Sustainability

09-090-011  msHeansinermansuaznisasuenunsenidn 2 (1-2-3)
AUINYNANERS
Science Communication and Public

Awareness

1.4 nguysannisuazatansiusznaunts Litdieendn 5 misein

1.4.1 sre3¥ysanisiasAansgusznaunis Tidnwansiedvisalull

00-100-101 RSN WAILMITIVNIAASYYS 2(0-4-2)
RMUTT Identity
00-100-201  unInedudTed 1(0-2-1)

Green University

00-100-202  NSAALTIDDNLUY 1(0-2-1)
Design Thinking

00-100-301  anwiluduszneaunis 1(0-2-1)

Entrepreneurship



gazaunsaaanAneiidtinlaaInsedvafalull

1.4.2 183y INNTUATAEASHUTENOUNNS

00-100-302  uinnssanileyny

Innovation for the community

09-090-013  N1FIANTTANTAUNALNBRUTZNOUNTS

2. BUINIBIANL

Information Management for

Entrepreneur

94  WUIWAA

2.1 Fvnawiziugiy 30 wideda WAnwannguivisaluil

2.1.1 NUIPINUFIUNNANAAIEATUATINGIAENT 12 WIehn

08-888-004

08-888-005

08-221-201

08-221-206

08-221-207

08-221-208

08-221-209

nseenmiiensieans

Photography for Communication
UitRnstrenmiionisieans

Practice of Photography for Communication
NMFIATIERUSIA

Consumer Insight Analysis

ned

Color Psychology

UURNIAUIRINeE

Practice in Color Psychology
Mﬁﬂﬂ?i%@ﬂﬁﬂ’ﬁﬁ]ﬁ’]ﬂLLUUUﬁmei
Principles of Integrated Marketing Commmunication
Uﬁﬁ’amiﬁamimmmmwuuuimmi

Practice of Integrated Marketing Communication

2.1.2 pgadvnugunamalulad 18 wiaehn

08-888-001

08-221-101

08-221-102

wmaluladdeasinavy

Mass Communication Technology
wialulagnslawaniarUssundunus
Advertising and Public Relations Technology
NNSDBNLUUES NETIANUATIAN

Creative Graphics Design

10

3(1-4-4)

3(2-2-5)

2(2-0-4)

1(0-3-1)

3(3-0-6)

2(2-0-4)

1(0-2-1)

1(1-0-2)

2(0-4-2)

3(3-0-6)

3(3-0-6)

3(1-4-4)



08-221-103

08-221-202

08-221-203

08-221-204

08-221-205

vidnnsuande

Principles of Media Production
wanmsldineluladansaumaiiodoasuary
Principles of Information Technology

for Mass Communication Technology
UftRnsmaluladansaumaiiedearsinavy
Practice of Information Technology

for Mass Communication Technology
vdnn1snandeuarnisdase

Principles of Media Production and Editing
UftRnswandeuasnissasie

Practice of Media Production and Editing

2.2 3uAwdeAu 48 wiein liAnwannguIvsalul

2.2.1 ngadvimalulagianizarvn 42 wilehn

08-222-101

08-222-102

08-222-201

08-222-202

08-222-203

08-222-204

08-222-205

08-222-206

mMsdeuiionislasan

Writing for Advertising
UitRnsnsdeuiienislaan

Practice of Writing for Advertising
mMsdeuiionsuszduiug

Writing for Public Relations
UiTRnsnsdsuiienisussndusiug
Practice of Writing for Public Relations
nVINET3LsTIINAL NS SITTIude

Law Ethics and Media Literacy
NNT9NLUUASNETIAUlABN

Creative Design for Advertising
nannstaus Ul LAz UssvdURUS
Principles of Presentation in Advertising
and Public Relations
AinwznsiausulavaLarUsyy @G
Presentation Skills for Advertising

and Public Relations

11

3(3-0-6)

1(1-0-2)

2(0-4-2)

1(1-0-2)

2(0-4-2)

1(1-0-2)

2(0-4-2)

1(1-0-2)

2(0-4-2)

3(3-0-6)

3(1-4-4)

1(1-0-2)

2(0-4-2)



08-222-301

08-222-302

08-222-303

08-222-304

08-222-305

08-222-306

08-222-307

08-222-308

08-222-309

08-222-310

08-222-311

08-222-401

NNTASNATIALAZINUNUNITIAAINTTUALAY
Event Creation and Planning
mivAaUlurulavanuazUssvrduiug

Art Direction in Advertising and Public Relations
wdnnssnenmiiienislaan

Principles of Photography for Advertising
UftRnstrenmiiontslasan

Practice of Photography for Advertising
wdnmsuandodsnuoaulal)

Principles of Social Media Content Creator
UjtRnwandedsnuoaula

Practice of Social Media Content Creator
nMsifeiionislavanuazyseanduius
Research for Advertising and Public Relations

d‘ i L v
NN5NSLNUABL NS IR MU Laz UTEAdURUS

Media Planning for Advertising and Public Relations

ANSINNINTTUNLAY

Event Management and Organizing

PANNITHANN NG UASINDNNT I BUNLAZ UL AUNUS

Principles of Film Production for Advertising

and Public Relations

3(3-0-6)

3(1-4-4)

1(1-0-2)

2(0-4-2)

1(1-0-2)

2(0-4-2)

3(3-0-6)

3(1-4-4)

3(0-6-3)

1(1-0-2)

UuRNskEnnmeunsiton1slavankasUsssdunus 2(0-4-2)

Practice of Film Production for Advertising

and Public Relations

N3UTIMIIANTISNagNSLenIslavalasUsenduNus 3(1-4-4)

Strategic Campaign Planning for Advertising

and Public Relations

12



2.2.2 ngu3vlAseu 6 wiein

08-222-312

08-222-402

nsfnwamgmamalulagnislavanuayUsssnduius 1 2(1-2-3)
Special Study in Advertising and Public Relations

Technology 1
nsfnwamzmanalulagnislavanuarUsssnduius 2 4(0-8-4)
Special Study in Advertising and Public Relations

Technology 2

2.3 3y13waan 9 wdaeia IaanfAnw1aIns183BRa LUl BsaLaanAnYIINTI8IBTN

vawmiangnsaus Miuaseulunny

08-222-207

08-222-208

08-222-313

08-222-314

08-222-315

08-222-316

08-222-317

LY

vdnmsuandeinglnsimissuudia 1(1-0-2)
ionislamanuasysevnduiug

Principles of Digital Television Media Production

for Advertising and Public Relations
UftRmsnandeingnsimiszuuadva 2(0-4-2)
dionslawanuazyszvnduius

Practice of Digital Television Media Production

for Advertising and Public Relations

nsad1edeutanseu 3(1-4-4)
Innovative Media Production
nsasassfdemiiienislavanuasUssnduiug 3(1-4-0)
Content Creation for Advertising and Public Relations
miﬁmﬁmuqﬂﬁﬁ 3(1-4-4)
Client Management

woludufienislavanuasussanduiug 3(1-4-4)
Animation for Advertising and Public Relations
wdnnswandediunaavaiionislaan 1(1-0-2)
warUszvIduNuS

Principles of Digital Print Media Production

for Advertising and Public Relations

13



08-222-318

08-222-319

08-222-320

08-222-321

08-222-322

08-222-323

08-222-403

08-222-404

08-222-405

08-222-406

08-222-407

08-222-408

08-222-409

08-222-410

UitRnswandedaiuiadviaiiionislawan
wazUszandunug

Practice of Digital Print Media Production

for Advertising and Public Relations
Fewavuduiusiunsdanisgnians

Media Relations and Information Management
MsESdenIn

Visual Storytelling
MinefienislavanuasUsyanduiug

Speech for Advertising and Public Relations

n1snandeUdunusinenslavantazUssmduius

Interactive Media Production for Advertising
and Public Relations
wannsEnenienIsUsTdUTUS
Principles of Photography for Public Relations
M3A0aTnIIAUA

Brand Communication

Fuinenlude

Semiology in Media

wmadansiases

Storytelling Technique
msandeuiionsdsunias

Storytelling for Change

wiLNAUES9ETTA

Creative Portfolio
mswdndodoaiionslavanuasysyduiug
Sound Media Production for Advertising
and Public Relations

wmadlansiaisesinude

Transmedia Storytelling Technique
FunuaunalulagnislavunuasUsyydunus
Seminar for Advertising and Public Relations

Technology

14

2(0-4-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

1(1-0-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)



2.4 ngudvnasuaieuszaunsalluiv¥n 7 wmisedn TAnwsedvselull
37U 1 KU2eAn
08-000-301  ASiMsBNANUNTaLRNUTTAUNITAITIN 1(0-2-1)

Preparation for Professional Experience

wazlilaanA@nu1IIUIL 6 NULEAA IINTIWIVILUUERNIRNYY HTanInTAuI I

219t aaNANEIS18VIUURNUULA

2.4.1 edvuuuavnaine TWidendnwainseduaeluil s1uau 6 winefin

08-000-402  @uAafnN®A 6(0-40-0)
Cooperative Education

08-000-403  @ufafnwIsINUTEINA 6(0-40-0)

International Cooperative Education

2.4.2 edvwuviineu Whdenfnwransedudeluil sruau 3 winedin

08-000-304  Hneu 3(0-20-0)
Apprenticeship

08-000-305  Wnausinauszing 3(0-20-0)

International Apprenticeship

wazlhidenfnwainsedvdeludl s1uau 3 winefin

08-000-307  vinweAvdnmeinuneluladdoansiavy 3(0-6-3)
Professional Skills for Mass Communication
Technology

08-000-308  Uszaun1sadfaUTEIne 3(0-6-3)

International Experience

2.4.3 s193919uq Mdendnwnnuinldainsreduselul (estumineinduvuan

I ndoniE3a)
08-000-109  n1sIAUsEAUNTAIRUNANERS 2(0-6-3)
Pre-course Experience
08-000-210  UjURUNIAAUY 2(0-6-3)
Filed work
08-000-311  AISAAMINNGANTIUNITYINAU 2(0-6-3)

Job Shadowing

15



08-000-312  NISHA@WIZAILNUY 3(0-16-8)
Practicum

08-000-406 Uy ikAwananIuyUsznaung 3(0-6-3)
Workplace Special Problem

08-000-413  n1sEAUAURITINBNAIENTINIISHUNG U] 6(0-40-0)

Post-course Internship

3. vundvnaenEs 6 videin
denAnwansednilegeulunanansuningrdomalulagsivuanasyys lagly

1%
o

FuTIEIVNANEILNE waraadlilidunedundruslrdnwilasglddumiiein

16



BHUNISANYILEUD MUY

Uil 1/ aamsAneil 1 wiein | nawf | UUR | Anwdoe
AULDY

00-100-101 | dnanuwalkiessma 2 0 4 2
09-111-xxx | @9NINTILIVINYIEERNS 3 X X X

ARAAEASLAZUIRNTIN
01-210-xxx | LEONAINTIIV MY WeAENT 3 X X X
01-320-001 | mMwdanguifienisieans 1 3 2 2 5
01-610-xx | @DNINTWITINAANY LAY 1 0 2 1

TUNUINIT
08-888-001 | wialulafdeansuiavy 3 3 0 6
08-221-101 | wialuladnslawauiiag 3 3 0 6

Userdunus

9 18 wienn
Uit 1/ aman1sinendl 2 miein | nawf | UUR | Anwdoe
AULDY
01-320-002 | nMwidsnguifion1sdeans 2 3 2 2 5
09-000-xxx | @enanseivunaluladaisaune 3 2 2 5
01-110-xxx | @BNINTLIVFIANAIERNT 3 3 0 6
08-888-004 | msgheamiientsdeans 2 2 0 a
08-888-005 | Ufjtin1seenmiiienisdoans 1 0 3 1
08-221-102 | M59NLUVASNATIANIUNTITN 3 1 4 4
08-221-103 | wdnnsuande 3 3 0 6
08-222-101 | msdeusitonislawan 1 1 0 2
08-222-102 | Uftinsdeuitonslaan 2 0 4 2
57U 21 wiwnn
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Uil 2/ aamsAnwi 1 wiein | nawf | UUR | Anwdoe
AULDY
XHX=XOHK-XXX Fonansedvnw iy 3 X X X
08-221-201 | MTInseviEuslana 3 3 0 6
08-221202 | ndnnsldmeluladansaumeiiie 1 1 0 2
doansuiavy
08-221-203 | UftRnsweluladansaumaio 2 0 4 2
doansuiavy
08-221204 | ndnnsnandeuaznisiase 1 1 0 2
08-221-205 | UftRnsnandeuaznisdase 2 0 4 2
08-222-201 | msileusiten1suszvndusius 1 1 0 2
08-222-202 | UftRnsmsdeuiiions 2 0 4 2
Userdunus
08-222-203 | ngvsneaiEsTINLaznsEvinTiude 3 3 0 6
57U 18 wienn
Uil 2/ aeamsinwnil 2 widgfin | vqef | UUR | Anwdog
AULDY
00-100-201 | AR a8@LTe? 1 0 2 1
00-100-202 | N1SAALTIDDNLUY 1 0 2 1
XXXXXXXX Fonansedvanwiuiu 3 X X X
08-221-206 | FwInend 2 2 0 4
08-221-207 | UfuRn1seuIsInend 1 0 2 1
08-221-208 ﬁﬁﬂmiﬁamimima’mLLUU‘LJ“Sm’m’]i 1 1 0 2
08-221-209 Ug’jﬂamiﬁamimimmmufuugsm 2 0 4 2
13
08-222-204 | N19NLUVAINATIANUIABAN 3 1 4 4
08-222-205 | wann1sud@usulaaLay 1 1 0 2
Usgrdunus
08-222-206 | VinwgnsuausulavILaY 2 0 4 2
Usgvduius
XX=XO-XXX A TWEDN 1 3 X X X
57 20 L elinl
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Uil 3/ aamsAnei 1 wiein | nawf | UUR | Anwdoe
AULDY
08-222-301 | MIFASNATIALALINUNUNITIA 3 3 0 6
AINTTUNLAY
08-222-302 | mnuAaUlunulavaue 3 1 4 4
UszedunuG
08-222-303 | ndnnsaneawiienislasan 1 1 0 2
08-222-304 | UftRnstheammiitenislasan 2 0 4 2
08-222-305 | ndnnmsuandednuesulal] 1 1 0 2
08-222-306 | UjtRnsnandedsnsealat 2 0 4 2
08222307 | meideiiienislavanuas 3 3 0 6
UszedunuGs
XXXXX-XXX TNLFON 2 3 X X X
57U 18 wienn
Uil 3/ mansfnwnil 2 miaefin ngef | URUR | Anwidae
AULDY
00-100-301 | munduguszneunis 1 0 2 1
08-000-301 | AsweseNAINnsaLRnUsEaunTal 1 0 2 1
TN
08-222-308 | mynaunuderiienislavanuay 3 1 a 4
Usgvdunus
08-222-309 | N13IANINTIUNLAY 3 0 6 3
08-222-310 | ndnMsuAnweunsiion1slawen 1 1 0 2
wagUsyadunus
08-222-311 Uﬁﬁamimammwaumiﬁams 2 0 4 2
lawalas Ussndunus
08-222-312 | msAnwanzymanaluladnig 2 1 2 3
lawalasUssmdunus 1
XXXXX-XXX GRRGER! 3 X X X
37U 16 wiena
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Uil 4 / aamsAneil 1 wiein | nawf | UUR | Anwdoe
AULDY
08-000-402 | @nAafneA 6 0 40 0
%39
08-000-403 | anfasnaUszine 6 0 40 0
%39
08-000-304 | Hneu 3 0 20 0
%39
08-000-305 | Hneusinquszine 3 2 20 0
9 6 wienn
Uil 4 / mansinenil 2 miein | nawf | UUR | Anwdoe
AULDY
08-222-401 mw%mﬁmmiﬂaqmﬁﬁami 3 1 4 4
lawala Ussmdunus
08-222-402 | mMsAnwIanIzyanalulagnig 4 0 8 4
lawalas Ussmdunus 2
XHX-XOX-XXK JTndon 3 3 X X X
XX-XXX-XXX LGentas 2 3 X X X
57U 13 wienn
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AN UNYS182YN

01-110-004

01-110-007

01-110-009

Fenufivdawndey 3(3-0-6)
Society and Environment

AuddyesdiaNfuAwInden wuadaiug undneinerfunisne
NNBINTEITUTIRUALEIINGOY Naﬁ‘wﬁl\m’méj@mLLaSﬂ’]iﬂ’J‘Uf’]ﬂJ ATIATIEN
'nuuLLazmiUizLﬁumamzm%qLL’mé’amﬁamﬁmmﬁ?ml,’mé’auﬁmmzau
Importance of society and environment, basic concepts in ecology,
natural resources and environment, environment pollution and control,
system analysis and assessment of impacts on environment for

appropriate environmental management

nsdessiudeny 3(3-0-6)

Communication and Society

A nduusszninansdeansiudeay nszurunsieasuazguiifitisades
dvIwavesnisdearsdenisiudsuulamginssuuywsludeny ununves
downavuiiidvinasdedinuuas Saussaulng Mahgnsisnslideussandneg
WATUALUNTHAUIMINSLETRY LATEENY deAluas TRUSTIY

Relations of communication and society, communication processes and
related theories, influences of communication on human behavior
changes in society, roles of mass media influencing on Thai society and
culture, applying strategies of different types of media to promote

political, economic, social and cultural development

N1TNAINIAMN NI INLALHIAY 3(3-0-6)
Development of Social and Life Quality

U5yey e ndnsssulunisd et inueayanan1sasIuuIAnLALIInARYDIAULDY
nansssulunisasienunIngin UVIU’W]‘ViﬁTﬁILLazﬂﬁu%UaﬂsU@U"U@ﬂ‘Qﬂﬂa
NANNITUIMITHAZNITRAUIAULDY N1sHduTINIUAINITUNNEIAL nATiANIT
Asodlanl UANNITNAINUIETIUIEANEN N ANGITN F3UFITUWALITTENIVITN
Philosophy and Dharma principles in daily life, creating their own ideas
and attitudes, Dharma principles of creating life quality, individuals’ roles
and responsibilities, management principles and self-development,
participation in social activities, techniques of winning the one’s hearts,

principles for effective job development, ethics and codes of conduct
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01-110-012

01-110-017

01-110-018

USrgiasughawatieaiienswauigsdy 3(3-0-6)

Sufficiency Economy for Sustainable Development

auuiy auduuianuddgaeslssgasegioneiiisanaznisiaun
isusALUUEsdy LLu’JﬁmLLazLLmﬂﬁﬁamaqU%’%mwLﬂi@gﬁawalﬂwﬁaﬁﬂﬂé
mMsiaLAsysRauuSdunsUssndldu g uasusianeiiosfunisuily
Haymiasugiauardseumedlng nadifegiuasvsianeiissiivszauaudiia
Concepts of sufficiency economy philosophy and sustainable
development, application of the philosophy in dealing with social and
economic problems in Thailand, case studies on successful sufficiency-

economy activities in Thailand

AUNNIIANRvaNaLagATry 3(3-0-6)
Quality Life for New Generation
ANUNUIBUALAIUEAYVRINTHAMNNINTINNA NMsUTUFavidlaTaussTy
i < a da [ 3 [ o o w
WolduauBnnaluaseundy 8eAns denunazaseninluainudrfyves
dwanden nansssuveemawignisiunaidiows wwaRnnefuusagdalums

]
Y o aa a

UftRnNugmadufinifiussavsam melineusuiiensaeanslugelisl
Meaning and importance of quality life, adaptation and understanding of
culture as good members in families, organizations, societies, and
realization of the importance of environment, religious principles towards
good citizenship, concepts of motivation for work becoming an effective

leader and communication in the modern age

Sunsus agraliugy 3(3-0-6)
Happiness Trend

aulneludsrngn 4.0 msemdseilngludnslan Fvdmihivesaulne nszuin
Tudunedeniiiodiusia msvimsinnsiasugisludinuszdriu Snguanelu
N3

Thai citizens in Thailand 4.0, Thai etiquette in global society, rights and
duties of Thai citizens, environmental awareness, financial management in

daily life, law in the workplace
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01-110-019

01-110-020

01-110-021

ARLTIFNLUUNBLNES 3(3-0-6)
Proactive Thinking of Sufficiency Economic

wann1sANLTeIN Wilawmsugialvewaziasygialan Aawuulnelviinimei e
Uuﬁyugmmmwmﬁm anslunnedunisdygifiasldiuanuduases
nszmiinfsdanndomiiodusn meTeidesnuuuneliies

Proactive thinking, Thai and Global economy, thinking in Thai progressive
way, development on the basis of sufficiency, the rights for intellectual
property that should be protected, environmental awareness for the

common interest, proactive research on the basis of sufficiency economy

wilades adrendedens 3(3-0-6)
One voice for Social Empowerment

nmsifudssnnsiinunm nsafrddelifands manunuasssAalidin
ffuns 1Baynaiilosiiedn WunmAwosTausssulne 1deedsaiisassd 19
Fnddufinstuduwndey msfldmsmadodsdny

Being effective citizens, being powerful by mastering self-discipline,
organizing personal finance for a secure life, exemplified citizens, the
value of Thai culture, how to use media creatively, life style friendly to

the environment, participating to build social power

PInTuFPun Inus Ty 3(3-0-6)
Life in Multicultural Society

daanlugalaniAdnd Auvainnalevednguay 819 NauYIRNUTAUNY
Fausssu Anduazanuidusssumsdaay n1seansnnelddfnuvainvaiy
MNITAIUSTTU LWINNNMTIANIsdaNnInusssuluusundaulne ondeu way
Tan wien1seeususazananasnluALuAnNesERInet

Society in globalization, diversity among people e.g. ethnic groups and
multiculturalism, rights and social justice, communication through multi-
cultural dimension, suidelines for managing multiculturalism in Thai,
Asian, and global contexts, related to diversity to construct acceptance

and respect among differences
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01-110-022

01-110-023

01-110-024

o

UDIAIANDENUNTTY 3(3-0-6)
Sociological Perspective as a Researcher

dilansegaruduludsen Anw Auaimanuaiaasusngnisalanefiiaia
TudinurnunszuIun1ImeTeeuisigg

Understand the coexistence in society, study the truths and phenomena

that occur in society through the research methodology

wallosiinauisuszunsulag 3(3-0-6)
Good Citizen by Democratic Way

AINNNY UNUIN wiRvesnaliod nisufdinudunaidesdiniuis
Uszorsulneuudinuesulatuasdinuealvi wuiujufnunseusysssuyguas
nszurumadesnsunases ans nihfivesmuesneliiauseasulaegluusun
derulvowazdenulan n1sdnnisanudauddludnuuuninuwinieuinligns
A5 19ANNEIUEY

Meaning, role, and duty of good citizens, being a good citizen in
accordance with democracy on social media and in the modern society,
implementation of the constitutional framework and process of
government, the role of democracy in the context of Thai and world
society, conflict management in society on equality leading to

peacefulness

Finiwarieafugideyqilne 3(3-0-6)
Sufficiency Life with Thai Wisdom

o w LY a

AINURUY YBULYA AIUEIAEY LLﬁ%WWUWﬂWiGU@QQEJ{]iUﬁUWIVIS NITUIUNISITEUS

T o U

'
a = =

voanilayaineunaznilayaviesdiu msldgiidyalneiieimudiniine e

A

a

nsflfited 1 InNnaissvesyanaludianlve nsdifredenisingidayalneg

&

uUszendldlunisimsdinausvauarudisaluendn

Meanings, scopes, importance and development of Thai wisdom, learning
process of Thai and local wisdom, using Thai wisdom for sufficient life
development, case studies about sufficient life of Thai individuals in

society, case studies of applying Thai wisdom to living and career success
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01-210-017

01-210-018

01-210-019

N1SAUAIILAZAISIUEUTIBNULTIIVINTG 3(3-0-6)
Searching and Academic Report Writing

AWNTAUATIETAUWA NS TIUTIUNSNYINTATEUNA N15UTELTU
NTIATIEAUALNITEUATISHETAUNA AU IDNUDIVING N15971989
LAZUTIUNYNTY

Searching for information, having access to and collecting information

resources, evaluating, analyzing, and synthesizing information, writing

academic reports, references, and bibliographies

NSAUAUATTEUNA 3(3-0-6)
Information Retrieval

WATALAZNTEUIUNTAUAUATAUMA NMSHUAUNTHYINTANTAUMATBIAYA
MIAUAUTIUTBYAAITIENMENT NMSAUAUgIUTBYaaUdIANmMEanS NMSAUAY
gudeyaananuivl uaensauAuaEsaUNAULBUMaSLs

Techniques and procedure of information retrieval, online public access
cataloging, database retrieval in scientific, social science and interdisciplinary fields,

and information retrieval on the Internet

N1TNAIUIYARNAIN 3(2-2-5)
Personality Development

AUVINELAZANUEIA Y VBINTHAIUIYATNAIN AIULANANTENINYAAD N3
AATEaEN1SUTEHIUYARNAIN AuRaIan e Ul NMsUSudludnutagdu
MaERNA AU IR MIREUIRRARTATRemUDAYE DY MIFeansuaziyyd
FURUS MIRARNYAGNNIMNINNIG NSLAAIBBNBL NMLNEANWALINTENEIAY
Definition and the importance of personality development, individuals” differences
between, analyzing and assessing personality, emotional intelligence, self-
adjustment in present society, mental health development, developing attitudes
towards oneself and others, transaction and relationship, development of

appearance, assertiveness, social manners
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01-210-020

01-210-021

01-210-022

Inneszandilonisvineu 3(3-0-6)
Applied Psychology to Work
ruidesiuinfuisineussgndiftensvinnu tademedsivenifiianssnude
yoRnsTIMSINIL MIREUmi eI nuRTUsEavEam ussgdlalumsiay
MITIAMIANUASEAINNTYIN NFULALTINNU MTUTISANUT AN sUuunTY
Huradelnyd 09An1s MmavTmaminensuywdluesinig nagnslunisesuasng
UsvAviaNareI0IAns an1mwinaeuuazaunmlunisvinem

Introduction to applied psychology to work, psychological factors affecting work
behavior, self-development for effective work, work motivation, work stress
management, groups and teamwork, conflict management, modemn leadership
style, organization, human resource management in organization, strategies to

enhance organizational effectiveness, work environment and health

N5 ldMANALAZITISIIN 3(3-0-6)
Reasoning and Ethics

A1 UNSAN N1FANAUNITONLNANA meaﬁﬁuammma‘iﬁ’a nslanssnglu
FInUsei1Tu ANUNNIYRIRTESITU NTLTEUITLTITUUALNITNAIUIATE 555U
WNUNARAUNII LI Afluun1sasesTTuvesdiatlng Jyniasusssusivads
WaZAIHFIINAUNIWATYNIV0TI6

Brain and thinking, thinking and reasoning, good reasoning end fallacies
logic in daily life, definition of ethics, learning and developing ethics,
ethical criteria, Thai value and ethics, cotemporary ethical problems,

ethics and solving life problems

Asssuinine 3(3-0-6)
Religions and Thai Culture

[

AT UL aENANSISUAIdauYIAIauInatflulsemalng n15waun

o

auAn urauvesrulneluwiazaiy anuduiudseninenudaninude
arumauiuinusssuneluduiddinanulued iwsugia n1siliesnis
UnAsed iaudad A5nssu wnsemlne uazUszinallne

History and doctrines of important religions in Thailand, religious thought
development of Thai people in different periods, relationship between
religious thoughts or believes and Thai culture in the aspect of way of life,

economy, politics, visual arts, ceremony, Thai manners, and tradition
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01-210-023

01-210-024

01-010-025

UIAARTIILISN 3(3-0-6)
Miracle of Love

feuvasnusn anusniuauay AnusniulossuiuaNudands Auaain

' o
€ a v

Soune N13IAN1sTIRSnIaunaLariinNgYy N1saseANduRus Ndedy

Sl

Waun1svesausn anusnlussdnswazan ity anusnlanuasuyyeyid
ALUARNUNITATNAURN N

Definition of love, love and happiness, conflict of love in university, sexual
literacy, balancing love and happiness for life, building life-long
relationship, development of love, love for the world and human beings,

compassion and peace making

inwen1siieudgainudsa 3(3-0-6)
Learning Skills to Success

[y

WwandugaIudnsa n1sAauasn1sdnauladia mi%’uiﬁmﬂummamag
aussauzLiInULiienNd NS AuAveIMTTIY sivinviudeyalnal n1s
aafiuandiiiuszdvsam . maiavinuegarmdisaiuianssuuaslaginis
Key to success, effective thinking and decision making, self-perception
towards self-esteem and self-efficacy for success, value of working, being

aware of modern media’ s tricks, building teamwork effectively and

efficiently, developing skills for success through activities and projects

U IARUHAY 3(3-0-6)
Life on Films

N33 usLad a3 In NN MEURTHIULLNDAAEIRUAINDTIVOITIN AL
[ ¢ < a da Y A v Na DY)
Junywd uwaznisiluan@nfifvesdeny iediladinvenuioiwazjousy
lgnsedsiuivetaldusigy

Learning and understanding lives and realities from movies, being of man,

citizenship, self and other’s understanding of living together in harmony
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01-610-014

01-610-003

01-610-015

01-610-005

WinwsAiNegunm 1(0-2-1)
Sports Skill for health

mnulUieinfivn msfmuiguamiiusisnie 3ale ensual uazdan
nsiinufRvnuziug e datiniiden F3nsian waznfininisudedu
General knowledge about the chosen sport, development of health on
aspects of body, mind, emotion, and social, practice of basic skills of

chosen sports, how to play the sport, sport rules for competition

BUNUINT 1(0-2-1)
Recreation

mmiﬂ"ﬂﬂﬁmﬁuﬂwmmi AINTTUTUNUINITUUUAN 9 UazldonAaNTI
Turmnnsiimanyay

General knowledge of recreation, types of recreational activities and

selection of appropriate recreational activities

ﬁansmmaﬁ'\lﬁaq%mw 3(2-2-5)
Water Activities for Health

AnuhlUAefuguam MalasuaisEnsTanImsnTe Aeulazndanisi
nanssu mmiﬁ"’ﬂﬂLﬁ'mﬁuﬁamﬁmmfw ﬁﬂmﬁugmmijwﬁw mstilag
TgunsaiuarlilldgunsaiuaznisufoRnanssumeiiiiolfinguamiis
General knowledge about health, enhancing physical performance before

and after the activity, general knowledge about water activities, basic

skills of swimming, water activities performed to achieve good health

N15AAUAZAITUSHITAIBNALIY 3(3-0-6)
Organizing and Managing Camps

PANAITIAUALNITUTHITANLNALTL UTLLANVBIANUNNLTUAATIUAENALLTH
ANAEWNLTY kaEN1TUTHUNANTIANSAETNULTY

Principles of camping arrangement management, types of camping,

camping activities, camp leaders, evaluation of camping
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01-610-006

01-610-007

01-610-008

01-610-009

nsfindetwdnuiegunw 3(2-2-5)
Weight Training for Health

anuditiluieatunsiingaethmiin esdusznouvesnmsiigua i maaduadng
amsamwmammﬁaqmmw ﬁﬂwzﬁugﬂumadﬂﬂiﬂﬂéjaﬂﬁmﬁfﬂ N5l
fngundnile uaznindeniusunsunisiinfiomnga

General knowledge of weight training, elements of good health, building
up physical fitness for health, basic skill of weight training and developing

muscles and selecting appropriate weight training programs

ANUNRULUDIAY 3(2-2-5)

Basic Skin Diving

Y oy oy v v
o aA oA 4 % o o A

Anwianuimluresnisaninaulesiu vanmsmuisulagldaunsainisinenn

Tunmng q Yinwen15918330 as1aasuanssanmnisnielaeinisAneiuen
a

An1UN

General knowledge of basic skin diving, principles of skin diving by using

equipment, swimming strokes, lifesaving skills, building, physical fitness,

field trip

FanLnagunw 3(2-2-5)
Social Dances for Health

AushluiReafuesdiuszneuresgunn Mmaeiuaisaussan e Uszia
audhanesdaminuiiuguwesmsions msdaadiatuadsgunm
Fundamental knowledge of health, building physical fitness, history of

social dances, basic skills for social dances, social dances for good health

FUNTLND TR 3(3-0-6)
Health for Life

AnwiReafuiannnsvesyed nMsuiudmesisguiunmsiamyadnniw udn
Ingunsiiogunm anuAamimdinermansguamm aussan myesnsi
aunwia

Human development, teenage adjustment and personality development,
nutrition for health, advance of health science, and physical capability of

good health
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01-610-010

01-610-011

Tunumsiiewauaunwdin 3(2-2-5)
Recreation for Life Quality Development

ANNUIE VBUUY AIUFIAYLASUTEANVDITUNUINIT ANYUSLAZUNUIY
yosfhfunuins wwaRauasvgfiiieatosiutiununisvesywd ndnnsda
Aonssutfunuinslusunuusineg ieairaadugunminenie 3nle e1sual
deruuazailaya IneAddsnnudasnsslunisufiananssutunuinis
Concepts, scope, importance and types of recreation, principles of recreational
management mind, emotion, social and intelligence, feasibility studies of

safety in recreation performance

ﬁanssumammﬁ'aqmqu 3(2-2-5)
Physical Activities for Wellness

AINUAUY ﬂ’J’]ﬂJﬁ’]ﬁQJILLaS‘U’eJUGZJIWEJGUENﬁQﬂiiﬂJV]’Nﬂ’]EJ ﬂ’JW@J%Lﬁ'EJ’JﬁUETUﬂ’]WLLag
aussanwname Jadefiduiusitendesiunsdasiugunm wuvndlunsadng
ESUFUANUAZANTTANINNNNY ATUTTEUFVNNUALANTINNIMNNEA DY
LAZMAINITORNMEINIY ausiunseaniiaenie YURnanssumanised19ties
3 Aanssu Inedndsfnenimuazauaulevesusasyana wazn1sUgnilaanaAdia
HON1T0BNNNAINTY

Meaning, importance and scope of physical activities, knowledge about
health and physical fitness, factors related to health promotion,
guidelines for health and physical fitness, assessment of health and
physical fitness before and after exercise, concentration and exercise,
practice of physical activities for at least two activities, taking into account
the potential and interest of the individual’s instilling of positive attitudes

towards exercises
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01-610-012

01-610-013

01-320-001

gunilansiseTindmiuausulna 3(2-2-5)
Health for New Generation Living

AnwuuiAuAnAgIfUauAIH 09AUTENOUYDINNTITAUAINA Nsiaduaing
gua1nlagAafamdnn1InIanadne L‘t’iumsaaﬂﬁ’]ﬁﬂmmﬁaqmmw
LAYUINTAUFUAN NITNAFBUANTIANINNNNIEAITAUBY N1TUFUNEIUIA
wazn1stesiunisuinlduanmsesnmainelagnsiaui®

Concepts about health, elements of good health, strengthening health by
taking into account principles of physical education, focus on fitness,
nutrition with health, self-test for physical fitness, first aid and prevention

of injury from exercises and sports

msmu@uﬁmﬁmmxgﬂ%’mﬁaq%mw 3(2-2-5)
Weight and Body Shape Control for Health
fyflinanie aussanImmanie dnvaizgUieuszsaneis 4 emsiiteauain
LLazmiﬂ’JUﬂM‘jﬂ‘Mﬁﬂ msaaﬂﬁwé’qm&ﬁaqmmw
Body mass index, physical fitness, types of body shapes, healthy food

and weight control, exercise for health

AMESangeiian1saess 1 3(2-2-5)
English for Communication 1

AN d U mmﬁ“bﬁumman%a&aﬁ R URLLeY NIRTUTEITIW mwaula s
auvndue lugeumsalsine madeudernidug msilauare it orudug ande
)

Vocabulary, expressions and language patterns for giving personal information,

routines and interests, short conversations in various situations, writing short

statements, listening to and reading short and simple texts
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01-320-002

01-310-001

01-310-002

01-310-006

mmé’qnqmﬁamiﬁams 2 3(2-2-5)
English for Communication 2

Adnst @y nwnildlunisiandes edute wazliivena nisaunuiegg
saiiedluanunsadine Tudinuszsniu madouussensduy 9 msflawasnns
gnudonludeiifierdoninde

Vocabulary, expressions and language patterns used in daily life for telling

stories, giving explanations and reasons, exchanging information continuously,

writing short and connected descriptions, listening to and reading longer texts

awlveiienisienns 3(3-0-6)
Thai for Communication

yinmsAeans erudugumelinrlne matleddiRveunu mesnudulaan
wazAnseviany msdeudiensdeansludinuszdniu wasmsslulemaninge
Principles of communication, Thai language usage, critical listening, reading for
main ideas and analysis, writing for communication in daily life and speaking

on different occasions

1530uARlnELaYITTUNTIUTDRY 3(3-0-6)
Thai Literature and Local Literary Works

TUFIITTUARMEUALITTUNTIUVDIAUAIUAIIUMINNEY Ue TR Uaiiin AauAmIa

'
a0 a

Aavy wavAuAUENSnanidefauinusssunewasitlng s runasUssiliu
’JiimﬂiilﬂmﬂLLﬁ%'ﬁiimﬂiiNﬁ@ﬂau

Fundamentals of Thai literature and local literary works in terms of concepts,
history and sources, art values and their impacts on Thai literature and local

literary works, critical reading of Thai literature and local literary works

N159IULAZAISVIULTIBING 3(3-0-6)
Academic Reading and Writing

NINAITETULDNAITNIIYINAT VANNITREUNITYINT AT ULAEIREUATY
a1ty nsAnwAuAdl uaznsihawenauluzukuuIvINg

Principles of academic reading and writing, reading and note taking,

information research and academic presentation
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01-310-011

01-310-012

01-310-013

01-310-014

n1sdas1siuyARaLANIENEY 3(3-0-6)
Communication for Specific Groups

1 Y a

MsdeansienszuIumMsmnzaufunaugfifaniuzianiy Wy ngugfinig
HA901E L3 BNy

Communication through process suitable for particular groups of people, such as
people with physical disabilities, senior people, youths, and people with a special

career

A lngiiawaunaifns 3(3-0-6)
Thai for Organization Development
Mﬁ'ﬂﬂWiﬁaaﬂﬂuaﬁﬂiﬁqmﬂ%’gLLazLaﬂ%u nsUsTaTuULazn1sdoansiy
aaﬁﬂiﬁgamaﬁmwéﬁgﬂiﬂEJmiWUﬂLLasmiL%u

Principles of organizational communication in both public and private

sections, liaisons, oral and written communication in organization

awlneiilansidanansal 3(3-0-6)
Thai for Analyses and Critics
nszvIUNsARfiauazfiansalansainniseu nsila waznnsgdesna eensdl
YN

Process of analyzing and commenting on messages gained from watching,

reading and listening to different types of media

ndadiionudnsa 3(3-0-6)
Art of Speaking for Success

Mé’ﬂLLazﬁaUﬂumiwﬁ NITAUNUT NTLATINNDTDY mimm‘ﬁaﬁ’uauamu TN
Tuivszyawu mayaluaniumsaluazloniange

Principles and art of speaking, conversation, negotiation, and oral presentation,

public speaking on various occasions
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01-310-015

01-310-016

01-310-017

01-310-018

NN39IULAZNISBUITIEZ19855A 3(3-0-6)
Creative Reading and Writing
ATELASUANUANASI9ETTATINANTINULALNISITBU NITLEBNATTITIUNTTY
NSI38UEEIN8A1 N151E11NT NMSIWEULONTN NAISNITATNATIALAZULEUD
Naﬁuﬁ’JEJEULLUU‘ﬁIMmﬂMa’]EJLLaSLmﬂzaﬁJﬁU%%W%W

Promoting creative thinking from reading and writing, selecting literature,
organizing words and phrases, making eloquence, paragraph writing,
strategies for creation and presentation appropriate for particular

professions

ﬂ'ﬂ%l’]l‘VIEJLﬁ.'e)ﬂ']’iﬁ'lLﬁuEN”IULLUUﬁEJE]”I%W 3(3-0-6)
Thai for Professional Presentation

anualz ANUAIALY DIAUTENOU WazTULUUYBINITUNELD NMISWIEUAIUNTEY
nsl¥de wazAauznsldnwilnelunsiiauesensyauaznisiden
Characteristics, importance, elements, and styles of presentation,
preparation and use of media, stylistic use of Thai in oral and written

presentation

NDILANNIUITIUNTIU 3(3-0-6)
Life Seen through Literature

o JULUU LUIAnUe93ssunTsd MsiAs1eilagendenguiniedning,
NanUSvY I NITIUNTIN ANUELRUSIENINTIANTTUAU& AN Laznndsiou
Yo3dIANINITIUNTTUINY

Content, forms, concepts of literature, analysis by psychological theories
philosophy in literature relationship between literature and society as

reflected in Thai literature

gunssamvanwingluunnas 3(3-0-6)
Aesthetics of Thai Language in Songs

quw%‘amwmmmwﬂm Tantien] waznmdseudiazyiouainuninadine
Vocabulary, expressions and language patterns from songs, aesthetics in

Thai language and perspective as reflected in Thai song
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01-320-003

01-320-005

01-320-006

01-320-007

AUNUINTNDING B 3(2-2-5)
English Conversation

fdnt druauuazlnsiadrenrelunisaununLaaIunIsaee Avnzausu
TAUUFTIUVDUINVDINIY

Vocabulary, expressions and language patterns appropriately used in

various situations according to the native speaker’s culture

Mudanguiianisaiaseu 3(2-2-5)
English for Job Application

fEny iy wazlassadenie wnansfiieitestunisaiasnu mseseudn
wazduneulunsadasiiy mseulssmeainsiy msideulseiage msnsen
Tuassuazuuurlosusing q Mieadastunisadnsay nsdunisainy
Vocabulary, expressions, and language patterns related to job application,

preparations for job application, reading a job advertisement, writing a

resume, filling out an application form, job interview

MensangesiaInegnAmansuazinaiulad 3(2-2-5)
English for Science and Technology

Fdmsi duau wazlassainianiw sl wa erunaziBou ensdoanslu
anunsalnngg Afedesdiuawinden Inemansuazmalulad

Vocabulary, expressions, language patterns, listening, speaking, reading
and writing for communication based on environment, science and

technology topics

Mensengesiansinaue 3(2-2-5)
English for Presentation

e druau Tassadranelumsiiauenuluusassuney nsldiauniw
wazeTaun1w MslddeUsyneunistauey nstEueEai nsaaay
LAZNITHBUAININIZRINNUNEUD U

Vocabulary, expressions, and language patterns used at different stages of
presentation, use of verbal and non-verbal languages presentations, use

of visual supports, presentation of facts and figures, asking and answering

questions
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01-320-010

01-320-012

01-320-013

01-320-014

mmé’qnqmﬁamimaau 3(2-2-5)
English for Standardized Tests
ANYULVBILUUNARBUIATLAUNINTFIUN BN WUIRTTIUUTELANANY
Auduaziinuzisudumshunssanguiilflumsiuuuneaey nasluns
W UUNAaY

Formats and structures of various standardized tests, linguistic knowledge
and skills needed for taking the tests, strategies dealing with standardized

tests

nsHelazNITNANIEIBengEEMIUILUINsAuImAlla 3(2-2-5)
English Listening and Speaking for Technical Support

Adwyt dau nwililunisesuisuagnisansanisldsg Unsalng q nsli
AUTIBIRRONNAUNATIA N1TIANTITTOTDIUTIU NITANAIUAIIUATINTNIV
U AITYNUAMUEIVY

Vocabulary, expressions and language patterns for describing technical

functions, demonstration of equipment use, technical support, handling

of complaints, following up on work progress, reporting damage

AYIDINUFINTUAAIMNTTUUINNG 3(2-2-5)
English for Service Industry

Adni drutu lassaienwniiieadestugnanmnssuuinis mIuugiuvas
visuflsauare1vnsvieaiu msuenidumn msidadu mlteresderindeu
Vocabulary, expressions, and language patterns related to service industry,

recommendation for tourist attractions and local food, giving directions,

check-in, offering assistance to visitors

Awdangudmun1sioamegia 3(2-2-5)
English for Business Communication
mﬁﬁaLLazmswﬂmmmé’mqmﬁama?{laaﬁmaqﬁﬁa NISINMIELAZNITHULUIAD
miﬁmuuwgﬂﬁﬁmﬂmﬁwﬁ NN598509LALAITONET NITWAAIAUAALAU N3
UBNTIANIY mngaﬁmaﬂgﬂﬁ’]

Listening and speaking in situations related to business communication,
greeting and self-introduction, making appointments by phone, requests

and offers, giving opinions, giving directions, entertaining clients
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01-320-015

01-320-016

01-320-017

01-320-018

mMwdangedmsugsnasaulall 3(2-2-5)
English for Online Business

s druru awilflunisedueduiuaglavandufooulat nsveteya
dudn msthszaudesulay nsiudedudi uaznisdeasemieafududn
Vocabulary, expressions and language patterns for describing and
advertising products online, asking about products, making online

payment, delivering products, dealing with complaints

mmé’anqmﬁamidmmﬁﬂnmi 3(2-2-5)
English for Academic Reading

JUBUUUNAMEAITY UNAMNIBINTIUSEAUUIUIYIR A1ANYINI93¥IATS NS
BIUUNANUITLUATUNAIUNITVING Nsagulannudifyainsenuidy
WATUNAIIUNINIYINTT

Genres and patterns of academic articles in international journals, academic terms,

reading research and academic articles, sumnmarizing main ideas

Mensangesiionsifeudedvinis 3(2-2-5)
English for Academic Writing

JyrvaRuniau: 01-320-016 ATEIBINgELiaNITEUMEIINTT

Prerequisite: 01-320-016 English for Academic Reading

FNYULVINTIY DIAUTENOUVDINUTIUNIITINIT WATANISEUAY N1g
Usziuenamngasvesdeyaiiinnltlunsdeds nsaguuazivdsuteniu
ANFONBININIVINT MSTLUUNARLD

Language discourse and components of academic writing, techniques for
searching, evaluation of information and references, referencing, summary

writing and paraphrasing, academic referencing, abstract writing

ASWAIUINNEZNISIVY 3(2-2-5)
English Writing Development

M3WeuUsElen NMSWEUERNE NSATENLUUNTON NSIEUTUTANEIUAT NS
WWHUIRUNIBAIUAY N1FIAVDANULALEDAINAITENULAZNITIN

Sentence writing, paragraph writing, form filling, daily writing, personal

letter writing, note-taking from reading and listening
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01-320-019

01-320-020

01-320-021

AENDINGTVINTTEN 3(2-2-5)
English for Edutainment

Fne druaunarlassadaniundildluviunvesdetufie awdinguuar
ﬁ’@uuﬁisﬂumiﬁiamimﬂm%@uuazm‘wLﬂgaulm AMNBUAT AZATLNAY N5
a$redotuiisnudefiaula

Vocabulary, expressions and language features used in entertainment
contexts, English language and culture for communication from cartoons
and animation, movies, dramas, songs, creation of entertainment media

according to topics of interest

AMYIDINQUULAZIAIUSTIUAZTUAN 3(2-2-5)
English Language and Western Culture

Ay 10U wazlassaden1w TunsdeanstuTRIus I AILLANAIIE 1Y
TWUTTTU NTVIAMBUAZNITNAIAT MWW IUAZVUUSTTUTR LN NITNAIVILSY
11550358y 11581992l 11semuulgEeInns TausssunsTuAndiL 9ty
FINUSTATIU TAIUGITUNITYINU

Vocabulary, expressions and language patterns used for cross-cultural
communication, and culture shocks, greetings and farewell, gestures,

tradition, compliments, complaints, etiquettes, table manners, western

cultures related to daily life, workplace culture

nsledendnalunisiieuniunsenge 3(2-2-5)
Using Digital Tools for English Learning

o

UszinnvesdeRiviadmiunmsiauinugnwdnguiiunsetu msilts maye
uazmsifeu mslddeRdvaillionamuninuedunse 1w nsils nsye uaznadeu
eTaVRN

Types of digital media for English skill development including listening,

reading, speaking and writing, use of digital media for self-directed learning
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01-320-022

01-320-023

01-320-024

miasia%'wazﬂmawﬁegummé’enqw 3(2-2-5)
Creating English Dramas and Short Films

Fnt duau uaglassadnalsglen fiendes mssukaznsdeuunazasioun
ANEURSEuY MmTedt Wedewharas nsldlnudes viueades msudly
Y mavihanududiy mimeazmguv“ﬂummé’aﬂqw NSIAViTIALe ﬂﬁﬂé'?umﬂu
MDY

Vocabulary, expressions and language patterns related to reading and
writing short plays or short films, analyzing themes and characters, tones

and intonations, problem-solving and team working, performance of plays

in English, making short video clips

nsSeedaeizassadumensengeriunin 3(2-2-5)
Telling Stories in English through Pictures
audfuasingUssasdvesnaianFos dwidiuu lassareuseloafiieates
Tassad1eeses mslides de audn L%ﬂwul,ﬁ&Nl,mmmwhmﬂumimmﬁiﬁm
wmpdansiEEes MsE B eafeiuay e U ANPURT ITIUNTTULAL TUETTU
LaMIUTZEIUNARULDY

The importance and purposes of storytelling, narrative structure of
storytelling, use of sound, visuals, paces, tones, intonations, and gestures,
telling stories of people, songs, photos, movies, literature, and cultures,

relevant vocabulary, expressions, language patterns/self-evaluation

AWIDINOUEIUNITY 3(2-2-5)
English for Office

awildlumseusuguBeu nmsthssaauil msyelnsdw nsantufinans
Usgy Ussinnvesionanstudriinauuazdnuazaiwnild msdawiouenais
nsUsean msdeansnglulagseninsesdns

Language used for welcoming visitors, company tours, telephoning,
minutes of meetings, types of office documents and language use,

document preparations, internal and external communication
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01-320-025

01-320-026

01-330-001

01-330-002

Mensengedmiunisaeansluesdns 3(2-2-5)

English for Organizational Communication

fdnnt druu mwildlunisidouaamnedidnnsedind msUszn nswang
AR Matiausnuegdu mslideinsaluasndnneudoiansal ms
NUNIURANISU TR

Vocabulary, expressions and language patterns for emailing, meeting,

expressing opinions, giving a short presentation, giving and responding to

feedback, performance reviews

A158IUNENBINgEAEAUNANINAY 3(2-2-5)

English Reading for Pleasure

nseun1igu vy Fesdu Taasnasy widenelasidunismussiu s
AUNUNYATILAE AU mi'?;lﬂ’ejml,ﬁaquw%ia

Reading cartoons, tales, short stories, poems, novels focusing on finding
themes, denotation and connotation, reading practice for aesthetic

appreciation

AwIuiugu 3(3-0-6)
Basic Chinese

nslddndneslsdumduides nsWeudisnesdulaelduinsgruieadu
#15715055UTENvUIU MsTlann N8 Wagnsleu ey Adnikazyselen
MavesluFinusedriu

Roman phonetic symbols for pronunciation, basic calligraphy, basic
Chinese language skills: listening, speaking, reading and writing, numbers,

words and sentences frequently used in everyday life

nssununTeIude iy 3(3-0-6)
Basic Chinese Conversation
finwrnsilawaznsyaluindeiAsidesiudinusedrfu wWiunseoenided
gneies ANaansalunsaevennudeMalunmyRueeldanumnldaeds
Chinese listening and speaking on everyday life topics focusing on correct

pronunciation and expressions by means of simulation
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01-330-006

01-330-007

04-000-201

awdilunugu 3(3-0-6)

Basic Japanese

dnusidussvesuzuazarazazuy mAnlutusey Avinneludinusedniu

Mlay smMsEinnsaiegUuseleaiugu
Japanese alphabets: Hiragana and Katakana, vocabulary, greeting words in

daily life, numbers and constructing basic sentence structures

aunuIn QUi 3(3-0-6)
Basic Japanese Conversation

unaunuingUulugliuuniieg lngedeaniun1salinassainaniunisaias

¥V a ¥ [

AaseuvzfonuludInuszaniu Teetlndulvaiusaldlaeg1spannnad Lo

kY

£ '
= o L cal a

58'114’]@,%‘14 ﬁ’]iJTﬁﬂ‘lJ’]ﬁ']ﬂWVl‘VlLﬂIEJ’J‘ﬁBQS‘US] NWU?%ﬂ@ULﬁEJSUEJ’]EJGUE]UL‘UWU’EN‘U‘V]
aunnlinisely

Various types of Japanese conversation in daily life, situational
conversation practice with the focus on fluency and relevant vocabulary

use for extension of conversation

AENDINEHEINTUIIUIAINTITU 3(2-2-5)

English for Engineering

o a

inweile wa 81 Wey Anvinada d1uiun1wINAgITUINAIUIAINTIY

[ o

Taf1muanIuaIulaendy dilen1sUufuRaunaznisidau n1sesune
NIZUIUNITYINTY NITTEUTIENUANUESNIBLAZAIIUNTINN

Listening, speaking, reading and writing skills, technical terms and language
patterns regarding engineering work, safety regulations, manuals,

explanation, report of damages and progress
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05-110-201

08-888-210

09-900-001

Mudanquiilagsia 3(2-2-5)
English for Business

AnanevesidviLazdtuillugsA ﬁﬂmms?‘%aawsmwwé’qnqw'qiﬁa]ﬁy’q s
e MsuA NseuY warASIUEUY ﬁ]’]ﬂL@ﬂﬁ’]i?iamﬂm’]uﬁﬁﬁﬁ] Tawaun Uszne ansng
5 Awuants nsdududeyavnagsianndesisy madiauenumsgsAans
Beulsineun1egsiauaznIshndegsnai LB umesiin

Meaning of vocabulary and expressions used for communication business,
business English communication skills: listening, speaking, reading and writing
from business documents, advertisements, announcements, tables, graphs,
schedules; searching business information from various media; business
presentations; business correspondence writing and business communication

through the Internet

Mensengedmunuioasuiasy 3(2-2-5)
English for Mass Communication

finwen1sile ya 81U wazilou dnvimaia duiuntwiifeidesiuay
?iamimmm ﬂ?ié?ﬂLLﬁ%ﬂWiL%HU@jﬁ@W?ﬂLﬂﬂﬁﬂ N1995U8NTLUIUNITYINNIU
mMadsussaudeyauazitausdeyafudeansiavy

Listening, speaking, reading and writing skills, technical terms and language
patterns regarding mass communication work, reading and writing of
technical manuals, explanation of working process, report writing and

presentation in mass communication

NEIBINUFMSUALANANYN 3(2-2-5)
English for STEM Education

Andmi Awvimada nsile wa 81 Weu iR sadesiunsy sanmsmansfu
s wAlUlagIMmNIsN WagANAMERS 615U NANE SR NENmMERS ey
dspumans eauai sz AV nmnszuumsAnuasmsAsanslumsUsee nd A
Wasvi NwEA AL

Vocabulary, technical terms, listening, speaking, reading, writing related to Science,
Technology, Engineering, and Mathematics fields for both scdence and non-science

students to improve aitical thinking and communication performance in applying

knowledge and STEM skills

a2



09-000-001

09-000-002

inwznsldnaunamasuazinalulagansaumea 3(2-2-5)
Computer and Information Technology Skills

g unsldeeufiamesmsliTusunsuditneu Wun Tusunsulszananas
nsTTUsunsumaedan nsldlusunsininaue nsldumesiauasnnsdeans
Fanuooulayl 1¥un 1n3evwnenfiumes maluladnisdearstoya annune
Bdnnselinduuunislunazneusneding nsvisansetiedumesiin wasaiug
lufetulaneeulat

Computing fundamentals, key applications such as Word Processor (Microsoft
Word), Spreadsheets (Microsoft Excel), Presentation ( Microsoft PowerPoint),
Intemet and social networks such as computer network, communication
technology, internal and external e-mail correspondence, surfing the Internet, and

general knowledge about the Internet World

nsldanulusunsudisaguiiieaudiadsiie 3(2-2-5)
Program Package for Multimedia
aruditugiusumeluladfeussauussinndoninu amds des neadeulmn
wayiale n1sUszyndldaulsunsudanisdedsyay wu lsunsudanis
AmATAnLUUTIERes TUsunsudnnIsannsdnuuunees TUsunTuasig
amedeulvy 2 §7 Wsunsudadaninddle TWswnsuwdasindnnuasiale
Tsunsuhiaueranudousyay uasnswounsnanudeyszanuudumeside
Basic knowledge of multimedia technology including text, image, audio,
animation and video, multimedia applications such as raster graphics
editor, vector graphics editor, 2D animation software, video editing
software, image and video file conversion software, multimedia

presentation software, and multimedia publishing on the Intermnet

a3



09-000-003

09-111-001

09-111-002

09-111-051

waluladansaumeiianisindule 3(2-2-5)
Information Technology for Decision Making
anudiiugiuiefunguinisdadula nmsldaulusunsudssgndudossun
weluladasaumamitenisindula i Wunsumasiundugs Wannsums
adfuarauiandu ssuuasaumaiefuImssedugs szuvatuayunnsg
dndula Tsunsuinaueteyalusuuvureaniin saudaniesdlesiuisany
agmnlunsinnisteya dawdndetugldan eviausdeyaidulslomise
nsdnaulalaegnalivsednsnmn

Basic knowledge and theories of decision-making application of software
or information system for decision-making such as advanced spreadsheet,
probability and statistics, executive information system, decision support

system including data management tools and user interface for efficient

decision marking

n1sAALAzNTIAmMANE 3(3-0-6)
Thinking and Reasoning

mMsAneg1eiimana nslimamansadinanans Uszwatl fudeumanssnenans
MITANAINAT FATTuRS AUaUTu MIOevsNG

Rational  thinking, mathematical reasoning, statements, logical

connectives, truth table, tautology, quantifiers, arguments

adinFnansiansvisaiiien 3(3-0-6)
Mathematics for Tourism

nsdsrafiuiivioadien nsdanszeznig 35ﬁ§uﬁqm n133ANsAlgane N3
Uszgnanquinssflunisvieadien

Exploration of tourism areas, distance calculation, shortest paths, expense

management, application of Graph Theory in tourism

AfnAEASIUTINUTZINTUY 3(3-0-6)
Mathematics in Daily Life

maﬁwmmmmaﬁmmam%%y’uﬁugm 9NN Jouar N1¥ AIUFIAYUDINT
paulu Wnunensee MsNakuldInewan1seaueg 19U a@nsaw

Basic mathematical calculations, ratio, percentages, taxes, essential of saving

money, savings goals, effective spending and saving plans

a4



09-121-001

09-121-002

09-130-001

d0m luyINUTzaniu 3(2-2-5)
Statistics in Daily Life

ANUNINERAZUNUIMYBERRLUT RSz abfludinuuyed nsiusius
GﬁagﬂaLLasmimwaaU%yja miméf’gl,mwﬁaaﬂa NIRIANRUILAZNITNTLANE
Guaﬂﬁa:uua miufdamm‘mmaLLasaqﬂﬁﬁaga msﬂuaua%ayjaﬁmmzauﬁu
AENYTYItaya N1TITenvayalagldlusunsuniain

Meaning and the role of statistics in daily life, statistics in human society, data
collection and data validation, information agent, position measurement and
distribution measurement, interpretation and summary data, data characteristics

and means of presentation, use of statistical software for data analysis

adnlosdudmiuusanssy 3(2-2-5)
Basic Statistics for Innovation

AINURUIYUATUNUINVDIEDRA MINTSHAINIWIANTTH ﬂ’]iﬁﬂmsﬁagaﬁﬁm%’m
dmdunisimuiuinnssy 3oslouazniinsisaeunmnmiaiesileiion
UsEAnSAMUInATIN N3RS UUTEaNSATNUIANTTU

Meaning and role of statistics in innovation development, study of
relevant information for innovation development, tools and quality

inspection to find innovative performance, innovation performance

monitoring

waluladansaunauaznsdeasiiden 3(3-0-6)
Green ICT
unumvesnaluladaisaumauasnisdeasuasnansenuivdaninden N3
Fauvessnelulaansaumnauaznisieasiineliiausunafedounsean 33
anUSnafwiSounszanlaedsuuUasngnasi USudsanssuiumsvinenuees
wmealuladansauneawasnsdeansiifinansenuivdwandon

Roles of information and communication technologies and their impact on the
environment, process of information and communication technology that
contributes to greenhouse gas emissions, how to reduce greenhouse gas
emissions by changing the rules and improving the of information workflow and

communication technologies that affect environment

a5



09-130-002

09-130-003

09-210-001

sumesidannasswdddudiauszariu 3(3-0-6)
Internet of Things in Everyday Life
waRefiugIuresdumesidennassnis wualfuuagnsiauivounalulad
Sumedidamnasimds aondnenssuwesgunssianindumedidamnasmds ns
Usggnadldinaluladdumesidamnasmadudinszdriu mnuvasadelunisly
suvesdumedidanasnds

Basic concept of Internet of things (loT), trend and development of
loTtechnology, architecture of smart devices of loT, application of loT

technology in daily life, security in applications of loT

IAINAING 3(3-0-6)

Digital Life

[ '
Y A £Y Y v a

wealulagfaviaitoswiuludagdu ITauinisveanalulagndva welulagadvian

[

fnansenudvTIndsedniu n1sdssendldmaluladfdnaduiinusedn

=

winldutaznsvauwalulagfidvialuouian
Introduction to digital technology, evolution of digital technology,
applications and impacts of digital technology in daily life, trends and

development of digital technology in the future

\illugAfda 3(3-0-6)
Chemistry in Digital Life

unumvesedluddtinadivlnl wundn msvszgndlfieduazuinnssuiiienis
fiaununmTin ahaasuguanglumsiiuiiauaznseyinvaunadon o
A Fiuden N IiuarsABuLUaIse U WlensuTusneldinszua
nsasuuladlugaida

Role of chemistry in modern life style, concept, application of chemistry and
innovation for quality of life, health and environment, updated knowledge for

adjustment in Digital Life

a6



09-210-002

09-210-003

09-210-033

Jiuasie ¥InUasady 3(3-0-6)
Toxic Alert and Safety Life
amum'ﬁfﬁu,azﬂzgmmsﬁwmaié’ﬂsgLLaﬂ’mﬂ?{auLLanaa‘Eaﬂ R TR G T
Janstuansfivlndsludinusedrfu vafiv nsususuaznsiasiumuedie
auamgiimumsiiiudinludsnugatiag iy

Situations and problems of toxic substances under globalization changes,
toxic substances and management of toxic substances in daily life,
pollution, adjustment and prevention for health and way of living in

present life

ANYIANEAST AUANESI9ETIA LATUIANTIY 3(3-0-6)
Science, Creativity and Innovation

N15AALTIINEIAIansed1ndUTIUU ANWIAUATY AUARAS19ATIARIY
NITUIUNITANY M9INeIans lagliunseuiunisiseuiwasdenvainvaie
d‘ o 1 v} % dd‘ d' 14 % a

e lugnisiauuinnssunazimaluladlifeitesiuinunsnssy IAInTsy

wazgnavnssuadelvg waluladadelnivaznisussenaldluniumng 9 wu
FIUGUAIN 8191T LNEATNTIN N Fawandeu ilelwilaauiiuse
A mTkaznsUasuuUas densiamnidedy

Scientific thinking, information search, creative thinking through scientific
processes and various instructional media for innovative and technology

development in agriculture, engineering and modern industries, modern

technologies and their application for sustainable development

walulagdive 3(3-0-6)
Green Technology
Jgynidaainaouainnisiauiauineimansiazwalulad vannisuas

nszUIUNITvaunAluladdiled n15Usediuigdnsdin n19eanlkuULtLIe

A a [

WsEgne nslAnwINIsuIMITIanisuaznisiienldmalulag mlulingiu
dando

Environmental problems caused by science and technology
development, principle and process of green technology, life cycle
assessment, eco-design, case studies of management and appropriate

use of environmental-friendly technology

a7



09-311-001

09-311-051

09-410-001

FIngaludiuaulaaaieluaiig 3(3-0-6)

Modern Life with Food Safety

Tuusssunsuslaa omsdmsuaugalnd dunsigluemis nisiundeves
9113 MIbaenguassasitlnl ndnnsUfURNFuNSNERB NS nYMINe
fAedestuauUasndsluovng

Eating cultures, food for modemn life, food hazards, food spoilage, food

preservation, good manufacturing practice, food safety regulations and laws

Finfudwndou 3(3-0-6)
Life and Environment

Aruiugiuieafuadtinuasdanndou Gnainet ninensssuiiuas
nseu$ny uativdunnden uazn1siansawndon

Basic knowledge of living organisms and environment, ecology, natural resources

and conservation, environmental pollutants and environmental management

Aviumalulag 3(3-0-6)
Keep Pace with Technology
LnANTAneImansuarnsUszgndludinuszdiu. maysanmameluladi
AertestuiinusedTu wmaluladenniauaznisdeansinsauuian inalulad
Tuedeiuazmslduseloviniedud uluwalulad waluladdan waluladiu
mMsianAunnTIn eluladiunsiamuiddy

Scientific concepts and their application to everyday life, integration of
technologies related to everyday life, space technology and
telecommunications, nuclear technology and peaceful  uses,
nanotechnology, materials technology, technology with life quality

improvement, technology and sustainable development

a8



09-410-002

09-410-003

enaanfiivedin 3(3-0-6)
Sciences for Life

MNARLAEIENIMIINeIans msduiezumanaiug msidesloseudn
uaznszUUMsLAdymaaunsaiiagtunaznisuanidsuidous msysan
nsAuIMIInemaniiasinalulagluiinUszdnTu wwiAnnisasauinnssy
LaEBIAAINNT NANTENUVBIANUIMITINeIAmIanTuavinaluladnenis
Wauwasanmuwindon LAswgia du wazeunnnvosuyed maduinaen
Tniilonunndinia

Scientific approaches and processes, knowledge exploring, associative
thinking and problem solving, current situation and the learning from
sharing, integration of science and technology in everyday life, concept
of innovation and knowledge conformation, effect of scientific and
technological changes on economy, society, environment and the future

of mankind, lifelong learning for better quality of life

ABITBANUAYNURASTTUNYIR 3(3-0-6)
Natural Disaster Survival
Usztnnvueadeiufsssuyd Seiidaniessa seidhniegienta ssdlmans

v a v

voieNUANI9sTH maluladnisiieudsuaznisidnseTadendRnies sl
galleningwesdeitainigiiennia walulagnisweinsaloinia nsujianu
dloinfefivhsssud nsanaudsanndeftisssund msdaniseude
NURTITUYIRALALENTENTUNY

Types of natural disasters, geophysical disasters, meteorological and
climatological disasters, geosciences of geophysical hazards, meteorology
of weather hazards, warning technology and natural hazard monitoring,

natural disaster risk reduction, natural disaster and disaster risk

management

a9



09-410-004

waluladndsnunaunuiionnudsdu 3(3-0-6)
Renewable Energy Technologies for Sustainability
arudfiuguiundsnunaunuwazmeluladlndi widsilimdanunauny
ANUNTAUNS W IUNALNY WATUTAT LAZMTUTINANGINUNALNY NANTENUNNAIU
Faanden NMITAN1sTeNdeTiAnINNSTUILNTHAANE SUVALTIL n1seusny
weianuegeiidusw MsvgniIndriinnislindsnueegaain Mswteunumsey
dmunsAsuuUasiundsny

Fundamentals of renewable energy technologies, renewable energy sources,
renewable energy situation, technology and energy consumption, impact on
the environment, management of waste from the production of renewable
energy, involved conservation of energy, wisely awareness raising of energy use,

preparation for changes in energy
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09-090-011

nsAeasINEIaRsSRaTNIsASANUATERTNAUINeAmEns  2(1-2-3)
Science Communication and Public Awareness

AnudReiumsieansinenmans Inemansuazmaluladluiauseniu mnw
FuduvesnsdoaTinemansiuussuivu dounavy uagniteauniaisd
Aendes HadefidnanevimuadsuinemansuazmeluladvesUszasy Use A

[y

anudunnvesmsdearsinemans USvguaziunAnnng g Aineadesiuns

[

doansineneans JymdrAglumsFeansinenmansiugileinll anudidnyues

o

a

msadummnszinsAnemansuazaiessalunsieansinermans dvswa
vosde AudEoul males Usziimand uazArdeumaiansssuiidemuale
FmAneIanivesUszrvu sULUuTeInsaeansluuiunsng 4 nnslideya
IEsuarmNEAngmansieasisas Ammgndeaazaideieves

Toyamaivendans

Knowledge of science communication, contemporary science and
technology related to daily life, necessity of communicating science with
the public, media as well as government, factors affecting public
opinions and attitudes towards science and technology, history and
development of science communication, philosophy and models of
science communication in different contexts, problems in communicating
science with non-expert audiences, importance of public awareness of
science and ethical issues in communicating science, influence of media,
learning centers, politics, history and cultural values on public’s interest
in science, science communication in different context, publicizing

scientific information, accuracy and reliability of scientific information
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00-100-101

00-100-201

00-100-202

ananNYAlURITITNIAATYYS 2(0-4-2)
RMUTT Identity

anumagilaluvinends msusuiliiusenisivasundasueanalulad
wardany Nsiinlasity nsEudwhauitthmuedaeu nmsdiuauddyy
YD hAEAUTURAYDUADIIUDEINEBBITN N1THAIUIYATNAIN N15LTN
a5ty WsemMnedenn nsegmiugdunielingseidouuagndnnis
Unasasszuaulszrsulay nanlunslddinanuusvguasughanasies
University pride, keeping up with technology and social changes, having
initiative and being proactive, beginning with clear goals, prioritizing things,
and being professional, personality development, public consciousness,
social manners, living democracy, principles of living based on the

philosophy of Sufficiency Economy

WAINIALFLVE? 1(0-2-1)
Green University

WA duinstvawnden nsldmdsnuuagninginsodadue i
ANNSURAYaURANINWINA N8 IUNMINgIRY N1sUgnRadndniinSulinyeu
n1suvelunazdrsmiediny nsnsentnuasdideiauifnednuuay
Aaundey

Being environmentally friendly, efficient use of energy and resources,
being responsible for the environment in the university, instilling and
contributing to the sustainable and socially responsible university,

awareness of and vision for social and environmental sustainability

N1SAALTIDDNLUY 1(0-2-1)
Design Thinking

nszurunnsAndseonuuuutunindlagld nnsatrassdndniusinie
wianssudineulang adeleiiefinainuaty adreddusuuiionnasuway
NPFBUANLAATILIANSIUTLANTY

Human-centric approach to gain deep understanding of users, design
products or innovation, ideate several alternatives, create prototypes, and

test the innovative solutions
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00-100-301

00-100-302

anudugusznaunis 1(0-2-1)
Entrepreneurship

wualdukazuuifnlunisvingsia nisiduduszneunis n159An1509AnIS
nsnaa Msdansenunstiu maduduszneumsivszauanudnia a1
I uUIIaeIEIia

Business trends and concept, development of entrepreneur characteristics,
organization management, marketing, financial management, successful

entrepreneurs, business model canvas

uianssailayuLy 3(1-4-4)
Innovation for the community

AUNUIY NANNIT WUIAR AUdIAY wagn1sUsegndldnanysygyves
WASEENINBLIEY NFNNIINTNIU NENNISTD 198 Aun Hnvinwensusms
lasanisuwaznisdndulaluvsunvenasugiauazdeay n1sujuaaunsly
wmaluladasaumaiioguoy AnnszuiunisAaludauinnssy nisadis
winnssuilonnn mindifvesyurulngnszuiumsiidiusuiilensianiddy
Definitions, principles, concepts, significance, and application of sufficiency
economy philosophy, the Royal Initiated Developmental Principles of His
Majesty King Bhumibol Adulyadej: Understand, Achieve, and Develop,
practice a project management skill and decision making in the context of
economic and social, work performance, use information technology for
communities, practice innovative thinking processes, innovation creation
for a better quality of life in the community by the process of

participation for sustainable development
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09-090-013

08-888-004

08-888-005

nﬁé’ﬂmimiawmmﬁa;ﬁﬂizﬂaums 3(2-2-5)
Information Management for Entrepreneur
ANMINERATUNUIMTBINISIANIsTayaniun1sdudusenaunis deyauas
n13LAuTIUTINTRYE mimqLLmuLLazmiﬁmﬁuiwuﬁugwwaﬁayja n173
Wasuulasgsatagiulaenisaivuaglduinnssumealuladida nsld
Ustlowinninaluladfdviaasislmsifiensuidgmuazmsuiuusenszuiuns
VN9GINA SYUUTINAGIRTEY N1SUSMITINNITNINGAUATTA

Meaning and role of information management for entrepreneurship,
planning and decision making base on information, business
transformation by creating and using novel digital technologies, utilization

of new digital technologies to improve business operations, business

intelligence, and managing digital assets

mMstnenmiNansdedns 2(2-0-4)
Photography for Communication

wiAlulagueindonienIn @1ulsenaularn1TRYINIUTDINABIRINadLYIOUNIN
ludAEIvYIa 35 1. astunisaienin aeailinas 3unas anusidnnes
nsfmuARINISTULAY Anwin13dsA1reIndes sruuTauas taud gunsal
Usznaulunsanegnin vu1nnm yunaed n13ineausenaunIm

Camera technology, component and operation of 35mm digital single lens
reflex camera, light and photography, ligsht seneitivity, aperture, shutter

speed, exposure setting, camera metering, camera setting, lens,other tools

for photography, image size, camera angle and composition

UjtiRnnsanenwinansioans 1(0-3-1)

Practice of Photography for Communication

Uﬁﬁamﬂ%’muﬂé’aﬂﬁwmw nsUSURIR1veInNdes sTUUTALEs laud QUﬂ‘iﬂj
UiZﬂaUIUHﬁﬂlﬂﬁm’lWLLﬁ%ﬂ’]ﬁﬂc(LLa%JmS}’]E;Uﬂ‘iaj YUIANIN YUNFOI N1TTA
perUsznounn Anvinvrananiion1sdeansuasilininus msuSusssmd ey
Pactice of the camera application for photography, camera setting, lens,
other tools for photography and equipment maintenance, image size,
camera angle and composition, practice the skills of photography for

communication and basic image customization
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08-221-201

08-221-206

08-221-207

N3AATIIUSLNA 3(3-0-6)
Consumer Insight Analysis
Anszrilafeifinasonsinduladovesuilnalunisdeduduazuinig e
datenelu uastadunisuonvesiuilae nszurunisdnduladoduduas
U3n1s Rnuuansldmalulaglumsdurudeyadmiumsiiaseideyaguslan
AnUfuRadRiionsvinideduilag

Analysis of factors affecting the consumer’s decision making in buying goods and
services, including the internal and external affective factors, the process of
consumer’s decision making in buying goods and services, practice of using

technology for consumer data analysis, statistical practice for consumer’s research

NN 2 (2-0-4)
Color Psychology

mmauﬁuuazmﬁuiﬁ Msedoulmuenem  wuusIassdazsyuuiiviund
nsfvundednaznisdenmeng  dfunginssuuysd  mnuveud  eswald
pwazaand Uedeidmwasrionsiusd 1wy e o1y Yausssu msldEmg
MInanuaznIsasesemInensin msldFlunulavanuayUssenduiig
Vision and color perception, eye movement, color models and color systems,
color naming and color meanings, color and human behavior, color preference,
color emotion, color attractiveness, factors influencing to color such as gender, age,
culture, and so on, color in marketing and branding, color in the field of

advertisements and public relations

UfuRn1sAuInInend 1(0-2-1)
Practice in Color Psychology

nsldgunsalianasiasd n13TnUSuiamadnine ildand n1smeaeuns
wdeulmiveniem n1sinaueudnazensuaidludadnine#and nsin
FEAUNTUBATULAYAIY dunsatunsuenwezd Inujiinislddlumnulavan
uazUszndunus

Light and color instrument usage, quantitative psychophysical measurement, eye
movement test, psychophysical methodology for color preference and emotion,

visual acuity and color discrimination tests, color practices in advertisements and

public relations
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08-221-208 wé’nﬂ'rs?{amin'ﬁmamLLuugimwnﬁi 1(1-0-2)

Principles of Integrated Marketing Communication
LL‘L!'Ja(ﬂﬂ’]i(ﬁ]a’mLLagﬂ’l'ﬁ?iE]ﬁ’]'iﬂ”lﬁma’]ﬂ ﬂ’ﬁaLﬂi’]%ﬁﬁﬂ’lﬂﬂﬁﬂjuazﬂﬁgaﬂ”l'ﬁ N3
fiLﬂi’]zﬁmmmlﬁsndmﬂmma NSFUILNS MIVUNLAzPS aslodoansnInain N3
deansmsnannrudenaiia nsdeasnisaaaidailen nmsdeansmsnanddeny
msdesnImImmadagnAnduniug

Marketing and marketing communication concept, situation and
communication analysis, segmentation and consumer analysis, process
and tools, digital marketing communication, content marketing

communication, social marketing communication, customer relationship

marketing communication

08-221-209 UFUAN1sERENINMIAANALULYIAUINIS 2(0-4-2)

08-888-001

Practice of Integrated Marketing Communication

= a va cs' = Yy A A A
NﬂUQ‘UG]ﬂ’]’i’J'NLLNUﬂWiﬁ@ﬁ’]iﬂ’ﬁ@ﬁ’mLL‘U‘U‘LIJ?EU’m'ﬁ ﬂ’]iLﬁ@ﬂI‘ULﬂi@ﬂM@ﬂaa’li
n1snarnlimanzauivaniunisalnisdeanswaznguidivune wagilndA1uiu
JuUsEInauNslEASeellaERaNTNITIANARULYTUING

Practicing for strategic marketing communication planning, using of
approapriate marketing communication tools for communication situation

and consumer, and calculating marketing tools budget

walulagfeasuiavy 3(3-0-6)
Mass Communication Technology
VANNGEYFATUIATY NTPUIUNITADAST D9AUTENOUVRINISHRAT BNENa

Y89 N15F0a1518vU WAluladn15a1enIn ANeUAs INynTEede Ing

!
A aa o oA

I3 Fsun dofdvia delavanuasUszyduius wazdoadylm
Mass communication theories, sending and receiving information, technologies in
the fields of photography, cinematography, radio, television, publishing, advertising

and Public relations, multimedia, interactive media, digital media, and new media
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08-221-101

08-221-102

08-221-103

walulagnislavauazUssendunus 3(3-0-6)
Advertising and Public Relations Technology

AIUNNIY KNI wazNauInIsvennalulagnislavuinazUssvdunus
n3EUIUNNT JUMUU 38m15 iadesile Hefild srudanaluladildlunisndnde
Anufifedfvesdnsuarusndunulunislavunaz sz duiug Anw
WinnedeUsdu AusuRereu way a55enuUsTalunslavantazUsesdunus
Definition, principles, and development in advertising and public relations
technology, processes, models, methodologies, tools, media, and
technology for media production knowledge of advertising and public

relations organization and agencies, goals, regulations responsibility, and

ethics in advertising and public relations

N1399NLUUAS19E55AUNTIN 3(1-4-4)
Creative Graphics Design

ﬁﬁummiLLawé'ﬂmiﬁugmmqﬁaUz psAUszneuAalifiearuseniuuniiin
JURUUAN99 NTEUIUNITATIMLIAILARA N1588NLULIIU Nsidenlddiunanig
Ininen madenldnmiilonisieans weluladnisliiaiosdielusunsy uayian
lusueenuiuy wasRnUfuRNumMueankuUnII#in

Development and fundamental in art, composition for graphics designs,
concept creating, design in visual art, emotions and relationship between

colors and psychology, picture selection for communication, tools,

programs, and materials for design, practices in graphics design

wannsnande 3(3-0-6)
Principles of Media Production

AUNLNE USTinnvedde ndnwarisnisinununisudnds n1siinua
Frguszasd m3fmuangumie namuazisnsivunsulszanaLiion1swan
PaduuazesrusznaunarnssuIuNINARdD

Definition of media type, principles and methods of media production planning,
defining objectives, defining groups, criteria and methods for budgeting for

production, factors and elements and processes of media production
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08-221-202

08-221-203

08-221-204

08-221-205

wanmsldmaluladansaumaiodessuavy 1(1-0-2)
Principles of Information Technology for Mass Communication Technology
Audfiug L asdUsEnavraanalulafarsaume nisuszgnildinalulad
ansauwa Tedifunazassenussalunsldmelulafansaumaiiodeasuav
Components of information system, implement information technology,

rule and regulation in information technology for mass communication

Ujtiansmaluladansaumaiiadomsuiavy 2(0-4-2)
Practice of Information Technology for Mass Communication Technology
AnujuRnissnumalulagansauna n1sad1e Ussuiana dudu Jafiu diaus
LAZHE LT

The practice of information technology system, implement information
technology in creation process, processing, search engine, storage,

presentation, and distribution

wann1suandauaznisnde 1(1-0-2)
Principles of Media Production and Editting

wialulad wwiAn watda Uszan wazisnisdnsonin nslddesusznau ns
a$ranpdafiaslifunmuazdenasnszuiunsudinsuaaivilidedSadu
delavnvidedeUssnduiusianysainon dmiunmsilumesunsluteams
#199)

Technological concepts, techniques, methods of production and
modification. Voice input Creating special effects for audio and video
processes and post-production makes successful media or public relations

tools available for multi-channel publishing

UjtiRnsuandauaznisinda 2(0-4-2)
Practice of Media Production and Editing

=

Anufuinisdasianin nslddeslseney msasamelinfasliiunmuwasides
wagnszurunIndinisudaiinlided s adudelavanvdedeussunduiusd
auysalnseudmiumailumeunslugemiewingg

Practice of production and modification. Voice input Creating special
effects for audio and video processes and post-production makes
successful media or public relations tools available for multi-channel

publishing
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08-222-101

08-222-102

08-222-201

08-222-202

NS U8 ULINaNIS lalyan 1(1-0-2)
Writing for Advertising
ANUvINY ANNAIARY TnqUIEEIA JULUU WWIRnveInslsuLitanisiaan

Definition, importance, purpose, conceptual model of writing for advertising

UuAnIsnsliguivanslsiean 2(0-4-2)
Practice of Writing for Advertising
AnUfuRnisweutonulawan NMSUEUNIARIEed 1Wal3es unlavan Jeminy

)

dAgy waztamuleiing esdidausliaenndosnuLAnranTeInIslawaly
F05199)
Practice writing copy for advertisement, headline, body copy, script and

end title to present the concept of advertising in the media

madeuiianisussendunus 1(1-0-2)
Writing for Public Relations

AuvIe ANdIRe auszasd sUuuuMadeuiionsussnduiug made
mMsdeuriudeiavy nasnaudeadeln

Definition, importance format of writing for public relations, writing

technique for mass media

Ujtiansnadsuilanisussvnduud 2(0-4-2)
Practice of Writing for Public Relations

Annuen1sdoud B ord ot uruussodunus Y1Ussduius nmen
Ussndunitus uvenna ansed afu ilenuusendaniug

Writing skill, press release, photo release, articles, documentaries, news scoop and

scripts for public relations
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08-222-203

08-222-204

08-222-205

ngwmaa%asiiuLLazmii’whﬁu?ia 3(3-0-6)
Law Ethics and Media Literacy

AnuddyveIng I deansinary 938559 LazamdAgesnsiniiude
yunefFuasfiunisfiviniude nansznuvesdeseyanauazdny ndnnis
Azt Ussidiunaznisideniuans msuszendliamdiviiudedmivyana
uazuuINsdnaiudnusiviviude

The importance of media law and ethics, the importance of media
literacy, receiver’s point of view and media literarcy, the impact of media
towards individual and society, the analysis principles, evaluation and
message selection, the application of media literacy knowledge for

individual and the guidelines for supporting the media literacy society

NM5PRNUUUAS19E5IATIU 2w 3(1-4-4)
Creative Design for Advertising

wuAn aerUszneu Jady wazmallalun1sAnas19assn nann1seonwuUTaAIM
wazniieldlunslavan nagnsuaznaislunmsaisassdludoussiansneg fin
UfTAn1safraasuaudnaiieassdionisesnuuunasudelawniain
NIUANY

Concept, element, factor and technique in creative thinking, principles of
text design and advertising, strategies and tactices for creativity in various
media, practice of creative design of advertising materials from case

studies

nanmsuau UYL UTTVIFUNUS 1(1-0-2)
Principles of Presentation in Advertising and Public Relations
wiatiakagNagnsiuNTUEauaNY 1NINYT NISWTUURIATUANY NTEUIUNTT
Bidus MsmuaLanLAn ouazieniitenisitaue mamseush Ve
Fndu QUﬂiﬂiLLaﬂﬂiLLﬂ'ﬁmé’ﬁL%ﬁ]g‘dm"m6‘] WieduaSunniavenulavanuay
Uszndunus

Useful presentation techniques and strategies, the speech, the preparation process,
concept creation, presentation media and content, preparation, skills, equipment,

software and technology for advertising and public relations presentation
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08-222-206

08-222-301

08-222-302

finwensiauaulavaILasUsEyaunNus 2(0-4-2)
Presentation Skills for Advertising and Public Relations
AnufiRmstiauenulavanuasdsesduiug nsadisassddeuanideniile
nstnaue nsldaunsaluazlusunsudnsagudmsumsinavenulavauay
Usgandusiug

Practice of presentation for advertising and public relations, outstanding
presentation media and content creation, the utilization of equipment,

software and technology for advertising and public relations presentation

NM5E319ATIALAZAINLHUNITINNINTTUN LAY 3(3-0-6)
Event Creation and Planning

UTELAYU019UAINTIUALAY NIZUIUNITATINIUAINTIUNLAY NITODNLUULAY
awassfnuianssuesliddngudmne mssenuuuiomansiiazdaly
fanguilving nsoen wuudnuzYeInuRINITIRLAYTazdn nsidenanud
Weldlunsdneu wasmsuseliunaianssy

Type of the event, processes of creating event; designing and creating
events to reach the target audience, content design, event characteristics

design, selection of the location and the evaluation

mnuRallunulavauasyssyndunus 3(1-4-4)
Art Direction in Advertising and Public Relations
aefUsznauAadeesunan 908Nz UIuATSHALTUREUATSEENUUUNNTIA
AANTINALAY N1TTANULIAIUNI N1TRARNUlavImMIIAINIURSLazInsYiAd Hn
UftRniseanuuuan uas gunsaluszneuain msudmiiuaziaieausenie T
WgauiunNanulavkazU sz duRuS

The art direction of production as well as design processes of event
management, press conference, film and television production and
advertising, the practices of lighting design and the equipment used to

make props and costumes in advertising and public relations production
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08-222-303

08-222-304

08-222-305

wadnn1sanenmiiantslawan 1(1-0-2)
Principles of Photography for Advertising
wé’ﬂmimamwLﬁaiﬂua’mimwm ﬂ’]iihEJWE]G]ﬂWW’ﬂ’mﬂ'JWiJaﬂﬂ%’Naiiﬁ Aady
ﬂ?i%ﬂ@ﬂﬁﬂi%ﬂ@Uﬂ’]‘W LVlﬂﬁﬂﬂ’]iﬁﬂLLﬁﬂUﬂ’]iﬂl’]EJﬂ’]WI@J‘HmW WMALANIS
A519853ANIN NTBUIUNTTNARA N AW

Principles of photography for advertising, image conveying from the
creativity, the art of composition, lighting techniques, photo creation

techniques, production process of photography for advertising

UjtiRnmsanenwinanslavan 2(0-4-2)
Practice of Photography for Advertising

Jundeduriou : 08-888-005 UfUiRnnsananwitan1saoans

Pre-requisite : 08-888-005 Practice of Photography for Communication
AnufuAnsarenmiiielflunulavan msdienmyana medienIwdud g
denmermsienislavan msldgunsallunisdrenmlawan gunsainisda
wasluagile watan1sdauas AnUfUianmsanussnludaunnsesuaznisruay
ABNNYBINNENY

Practices of photography for advertising, portrait photography, product
photography, food photography for advertising, lighting equipment in the
studio, lighting techniques, practices of retouching and quality control of

photos.

wénnsuandedenuaaulay 1(1-0-2)
Principles of Social Media Content Creator

WARR MENMIERNRULRAYASTUILNSKAR o dedsnueeulatuuunantlasy
199 ieldlunislavauasussnduius n1sdnnisnsnensliddoning
ails awiadeulu des nsafrumsujduiuduazuimsdanisngudsnay
ooulail

Concepts, principles, designs, and processes for producing social media
content on various platforms for advertising and public relations, resource

management, text files, animations, sounds, interaction creation, and social

group management.
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08-222-306

08-222-307

08-222-308

UjtiRnsuandadenusaulail 2(0-4-2)
Practice of Social Media Content Creator
AnuftRnmseonuuuuaznindomaedsauooulatuuunanesusiie iiteldly
nslasauazuszanduius vsmsdanismineansind wu ey amis
amedeulna 1@ea nsafrangudsauesulall nsdeans Ujduiusuaznis
UIMIINAIS

Practice designing and producing social media content on various
platforms for advertising and public relations, manage file resources such

as text, still images, animations, sounds, social groups, communication,

interaction, and management.

meieiienslasauazszundunus 3(3-0-6)
Research for Advertising and Public Relations

sl oadu AUNUIBLALANNFE 1A YUDINITIVY UTLNNUDINITINEY
N32UIUNNTITY N15AMUATYUINITIVE NMITNUNMIUITIAUNTTN AUIHLAZNITIN
Uszang naufee A sguiaeg1s eResdlensids alfuazmadesesiteya fin
WeulpssumaTedmsunulaanuasUssnduius

Concept, definition and importance of research, type of research, research
process, research issue development, literature review, variables and
measurement, population sample and sampling, research tools, statistic
and data analyze, and practice to write research proposal for advertising

and public relations

mynuaudaiianslavanuazuszenduiug 3(1-4-4)
Media Planning for Advertising and Public Relations

AvIne Anud Ry TqustasivenIaEude srUszneunaznszundlums
MUK §nvuzvedowaznsdenlddeusunnag q Wiussavina nsdnass
suussnn MsUssdiusade AnvinueUf TRnsmawsaderiolavanuasssanduniug
Defination, importance and objectives of media planning, components and
processes of media planning, media charecteristics and media selecting to
effectiveness and efficiency, media budget allocation, evaluation and

implementation
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08-222-309

08-222-310

08-222-311

08-222-401

N13IANINTTUN LAY 3(0-6-3)
Event Management and Organizing
nmsidenldinaluladmunzaufunisinfanssufitay uazn1sinufoAnisdn
AANTTUNLFY

Event production and technology and a practice of creating and organizing

special events

WanNsHARATNEURSRBNIS e BawaTUSE Y FuNUS 1(1-0-2)
Principles of Film Production for Advertising and Public Relations
WANNTS Uy WAllA KaYNITUIUNITNBUNITHEN NTTUIUNITNGR NIZUIUNIS
wdansuanameunsildlunsnannmeundiiienulavanuazUssondunus
Principles, theroies and pre-production process, production process and

post-production process of film for advertising and public relations

Ujtianmsuannmeundiianislasanuazyssundunus 2(0-4-2)
Practice of Film Production for Advertising and Public Relations
AnufiRnsmaanmeunsiiteldlunulavan msmununounsndn duneuns
wAnaMeunT Juneundanisannmeuns nsldgunsailunismannmeuns
WALANITIALES

Practices of film production for advertising, pre-production process,
production process, post-production process, equipment practice for film

production, lighting techniques

nsuSmsdiansnagnsinentslawanuasussanduwus 3(1-4-4)
Strategic Campaign Planning for Advertising and Public Relations
ANRUIYLAZAUAIAYTOINITINUNUTUTIA NTEUIUNITINUAY WUIAALAY
ﬂaqmémiimsqﬁ nsdenldde nsUsvidiunauarnisiniinusn1sI19uNuNS
sausenluulavulasUsyandunus

Definition and importance of campaign planning, planning process,
concept and strategy, media selection, evaluation as well as practicing for

advertising and public relations campaign planning

64



08-222-207

08-222-208

08-222-313

(%

nanMsnandaInginsvialszuufdvaienislawan 1(1-0-2)
v v ¢

UazUITYIHUNUS

Principles of Digital Television Media Production

for Advertising and Public Relations

a

ydnms ngul wedeuagnszuumsndnnulananuasUssynduiusdeing s
SEUUATYI MIMausunEREn MIuUimsinnisminenslunswandoinglnsiien
szuuRialuguuuusine Tnsdenmatauazmeluladfivnzas

Principles, techniques and processes of production, advertising and public
relations, digital television, radio Production planing Resource management in the

production of digital television and radio in various forms. By choosing the right

technique and technology

UfuRn1swandeInginsiadszuuaivamenislavauazUszyndunus  2(0-4-2)
Practice of Digital Television Media Production for Advertising

and Public Relations

A a LY

AnUfUindnaulavansasysenduiusdmsuaeinginsindseuuadva n1s

9

a

NIUHUNIHER MIUTTTAMmTnenslunsndndoinglnsvimiszuuadvalu
sULuUsne Tneidenimatiauazimaluladvanzay

Practice in advertising and public relations for digital television. Production
planning Resource management in the production of digital television and

radio in various forms. By choosing the right technique and technology

N13a519daUIANTTY 3(1-4-4)
Innovative Media Production

Y e i = a a 4 ' A
nsasNaTIAdelunilpunsnaunaumalulagnsNEnFoLUURL dolu Lazdosu
ale Wy Fowsduius Fewlsluussenna denaden Tudanatiansdeansving

| ] = o v A

N19AAA WU NITHAALUUUDNAD 130 NITAAIALUUNDILAT mﬂizqﬂmimﬂuaa
lawanvisaUssanduiusniusedviamn mneiudsuansnaudving
Creating new media by integrating traditional media production
technologies, new media and contemporary media such as interactive
media. Alternative media in the media, including marketing communication
techniques such as referral marketing or guerrilla marketing. The
application of effective advertising or public relations. Suitable for target

audience
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08-222-314

08-222-315

08-222-316

nsadeassAionenisTavauazyssduws 3(1-4-4)
Content Creation for Advertising and Public Relations

unumnting gaansivesaiisassdident Invinwgnisade assduiien
Uszianeing 9 unay adudate dulvnsaiin suam suluunsanidugin luau
Tawanuazyszunduiug iWeriawslimusauiudemiansdeasuszunneag
Role responsibility and charecteristics of content creator, content creation
practice; article, video clip, infographic, picture, lifestyle in advertising and

public relations and published to appropriate communication chanels

N1TUIVSUGNAN 3(1-4-4)
Client Management

unumutng anwsuiiavounazauandivesinouimsgnin Tuuemiauny
Tavan Andinvzvesffiazsinauludienisuiniseugnd n15iasen
aa1unisal MIWALIYAANAM Vnsrn13doans Hnwen199s916eTed N3
UNAUDNU LAZNITTEUTIBNU

Role responsibility and charecteristics of account executive in adverting
agency, practice for account executive; situation analysis, personality
improvement, communication skills, negotiation, presentation and report

writing

LD TLUTULNDNS L AWUATUTLYNFUNUS 3(1-4-4)

Animation for Advertising and Public Relations

MANNTT WA 33aU1N1T Usenn wialulagnsndnnisauweiliudy n1sasng
A ¥ a | | v a ° & a 6 ¥

awadeulmimemaianiigg n1suUmtniuaznsyinuluiy nsussendly

wolwdulunulawantazysedunus

Concepts of evolution, type of technology, animation, animation.

Animation with various techniques. Division of duties and teamwork

Application of animation in advertising and public relations
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08-222-317 VANNNSHANFRINUNAINANDNS I ALUILATUTLYITUNUS 1(1-0-2)

08-222-318

08-222-319

Principles of Digital Print Media Production for Advertising

and Public Relations

Uszianuesdedaiundvia nsrurunisuazdumeunisnanulavauas
Ussnduiusniedodsiuinava n1saninsesdusznau nsldmsnes nmuasa
wadauazialulaifidenadosuasimnzauiunsuandoasiunaaia

The type of digital print media, the process of digital print media
advertising production, art element composition, the use of typography,

image and color, the selection of appropriate techniques and technology

for digital print media production

UjtRnnsnandedsiuindnaienislavanuasUssunduius 2(0-4-2)
Practice of Digital Print Media Production for Advertising

and Public Relations
AnuftRnsuandodsiiuiadviaienslavanuagssnnduiug mseenuuuing
w61 uarerfnidn nslilusunsureuinmesfiunraniuniseenuuy 13
AR MBIt LARARATIAWe L lunsTavanwar Ussanduius
The practice of digital print media production for advertising and public
relations, the design of sketch, layout and artwork, the use of appropriate
computer program for desisnging the materials, the quality control of the

digital print media production for advertising and public relations

Founavudunusiunsdanisynaems 3(1-4-4)
Media Relations and Information Management

waila 333 msdafansauaziUiiRdmiunsaiuenuduiusiviemay
WeatiuayunuUssndnius nsaiuerudiiussutuinietnedenauy TetR
wRa weda Bnsddiuny delitnamsldsunsmeunsmdeiiatunufiana
waztineveINsUsTnduiLs nsaense Imansmsdenaty MIRTIaEey
MAwsziimas denavuiiemsiansynansegaminyay

Techniques, procedure, activities and guidelines of media relations to support
public relations, building a good relationship with the press in order to create
media network, concepts, techniques and procedure to ensure dissemination of

information by mass media agenda setting, auditing and analysis of information in

mass media to achieve proper management of information
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08-222-320

08-222-321

08-222-322

mM3laFasfaenm 3(1-4-4)
Visual Storytelling

N5A0a15uaLa5095190199 HIunan e ameuas avied Tnanasld
wiafiasngg Tumsenmanllunsdenrumng samsnmsldaunanin yauses
Tunnsdeanumuneg

Communication and storytelling through photography, fim, video using
various photography techniques to convey the message, using image size

and angle to convey the message

MnIngniesuluvanuasyszundunug 3(1-4-4)
Speech for Advertising and Public Relations
AMURNIELaANEIAY I MTmaAluulavauazUsZYENRUS N1SInIe
domansuaznawalunuuaastm nslidunvaifeinaty niseasluesdng
nsdoanInguuazn1siesasesesiugnAn silnvinwensdeasiusulayan
wazUseandunus

Development and importance of speech in advertising and public
relations, message preparation and speaking in press conference, press
interview, organization communication, group communication, and
customer negotiation as well as practicing communication in advertising

and public relations

nswandaUfdunusinanulavanuazyssundunus 3 (1-4-4)
Interactive Media Production for Advertising and Public Relations
AUKUNY AudIRyveunaluladnisnandeufjduiuslusulavaiuay

(% s

Usgv1dunus N1seanwkuy E‘ULLU‘U‘ﬁmmzauﬁuqﬂﬂ‘mﬁmmwa ideailofildly
nsnandeufduius detaflouads waznsuszgndliluaulavaiuas
Usgandunus

Definition, importance of interactive media technology in advertising and
public relations, designing appropriate formats for display devices, tools in
process of media production, virtual media and application in advertising

and public relations
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08-222-323  HaNNISENEAMNLRBNTUT I FURLS 1(1-0-2)

08-222-403

08-222-404

Principles of Photography for Public Relations
wdnnsereamiien1sUseunduiug nsaenmderinuing nsaeniwiie
i@n3es uaniienisanenin nsdnesdusEnaunn Ussinnvesnmussduius
malAnsatenIn n1saruAuLaznisidenldounsallunisdigniniiients
Ussanduiug msufosvesinargnmiiionsusyanduiug

Principles of photography for public relations, photography to create the
meaning, lighting, composition for photography, type of public relations
photography, techniques, control and selection of photographic
equipment for public relations, the practice of photographers for public

relations

mMsdesnsdudi 3(1-4-4)
Brand Communication

LIAAAIAUATIAUA ANdIRTY ANAT DIAUTENDUYDIATIAUA NITUTMS
IANT ﬂﬁﬂﬂﬂﬁﬁamimﬂLLNumiﬁamimimm@Lﬁ@ﬁ%ﬁﬂmﬁﬁauﬁﬁ

Branding concept, importance of brand, brand equity, component of
brand equity, brand management and corporate branding, marketing

communication planning to build and maintain brands

dayInenlude 3(1-4-4)
Semiology in Media

a a U a 7 (Y 6 Ly 1 t:ll r-ﬂl
LUIRANEY Y UDIAYINGT N1 AYINT INARN Plaludalawnn Anunue
MIN19H59 ALN99 DY ﬂﬁ?ﬁ@ﬁ’]iﬁLLNﬂQﬂﬂJﬂa WNANYA AUAR FIANLAY
Jauusssy Tudsuniunnsnenu
Theory of Semiology, Language, Sign Language. Meaning, direct and
indirect communication, latent ideals, identity, social and cultural ideas in

different contexts.
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08-222-405

08-222-406

08-222-407

waliansiases 3(1-4-4)

Storytelling Technique

WANANISIEANTD LUl MATANISAIAULSE951) NISASI9ANUAUNUS

FENINUTBITNMAVAUAMTOUUTUA N1sasiemduiiaulavenses Seus

NIZUIUNITANTO ANYIILATIZIINHANUTABIUT ANBUAT WIFDA1IY Nl

D.

aulanuludosnisianFes Ufienisiandes

Techniques of storytelling in advertising, techniques of organizing the story,
creating a relationship between a story and a product or brand, creating
the interest of the story, learning the narrative process, analyzing from
advertisement, film or other media that has a unique story, practicing the

story telling.

mslaFaaiiensiudsuudas 3(1-4-4)
Storytelling for Change
Msafeassrnazinenenzosmmiulsaduludng dWeaduanudila A
aulauaznisiidusanvesnguidmune nisidnsoadeifiuyuuedlui 17
ngudanung LﬁaﬁaiﬁlﬁmﬂﬂiLUﬁauLLUaﬂﬂaﬁmi NAUAR NIONOANTIUVD
nau g

Crafting and delivering stories that increase comprehension, interest and
engagement in the society, creating the story for new perspectives and
building commitment for the change in knowledge, attitude and behavior

of the target audience

wHUKAIUET19ETIA 3(1-4-4)
Creative Portfolio

thwdnnisndndeluguuuusineg Aodauildlunisadeassduiiunanu i
swsmanulugluuiuensauazaiisassdmizauiuaudesnnsvosusas
AU LLazLﬁ“fJumsLﬁmgaﬁi'ﬂﬁﬁumamu

Principles of media production to create portfolio, collecting assigned works in
various forms and creating the works to fit individual’s need, add value to the

assigned works
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08-222-408 MsHAnABLdsRBN IR LATUSE T AUNLS 3(1-4-4)

Sound Media Production for Advertising and Public Relations
wannsitaededunslavanuasussundniug msldian aunsaluasieseslodmsu

aa o a

msrAndedswiinne nilussuuendenruarAava wadamsnandedes e
Un nevuNSHARA BT U UM IHAR TundR wartundinsuan

Principles of sound media production for advertising and public relations,
sound production equipment and tools utilization for analog and digital
system, sound media production techniques, script writing, sound media

production process

08-222-409 wadiamsianiFasdude 3(1-4-4)
Transmedia Storytelling Technique
wadatugiulunsidiiesdiude audnvarreanisianiesiuunanwe sy
Uszianineg wailansidesleadendudeiiuansistu dnujoinisanies
e
The concept of transmedia storytelling, features of storytelling through
various platforms, techniques for linking content through different media,
practicing transmedia storytelling.

08-222-410 Funurarumalulagnislawauazussandunus 3(1-4-4)

Seminar in Advertising and Public Relations Technology

wnANAAn vidnMsdadiann nmsszesapaionstapm maiheus iy ussmsEeus
IPENTEUIUMINGY BINUTNOUVBIN TN Vi wazy ARaT A e atuMsTadunn
Mydavitenans MRl uNIIRFLNLT MIUTHEIUNG LEYN150 sUTIBNUNTINENLLN
AmavAllas nslaanuazUTEELTUS

Concepts and principles of seminar, brain storming for problem solving,
collaboration and learning by grouping process, seminar components,
personnel and their responsibilities in  seminar  arrangement,
documentation, evaluation and report writing for future development of

advertising and public relations technology
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08-222-312

08-222-402

nsAnetanIznanalulagnslavauasussendunus 1 2(1-2-3)
Special Study in Advertising and Public Relations Technology 1
svualiinAnvidenuas/vieufuRnulasinisiasangdunuauauled
AetestumaluladnslavanuazUssmduiud Tnefnwaundnnismelulad
mslavanuazUszrduiusiunzausaztnAnvdesinauelasinisfidesnis
ANwIRNTIUNITEDU

Student special projects of individual interest to study and/or work on the
topics related to advertising and public relations technology with focus on

the forms regulations, principles and statistics for writing project proposals,

presentations of the study and/or work projects in appropriate forms

nsAnwanzmamalulagnislavanuazussandunus 2 4(0-8-4)

Special Study in Advertising and Public Relations Technology 2

AUsAunau : 08-222-312  arsAnwIRnIznIamnalulagnislawauas
Uszundunus 1

Pre-requisite : 08-222-312  Special Study in Advertising and Public
Relations Technology 1

smualiin@nuiduiunis@neiniulasanisiliiausly uaglduoudfan

g1 apulviduiuns@nwiseluls lnginAnwiagdeadousisaunisdne

way/visonsuuRnulusuuuuvesUSyaiinug

Proceedings of the approved project proposals and presentations of the

study or the practice in the form of a dissertation
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08-000-301

N15LA3BUANUNWSBNRNUITZTAUNI T TN 1(0-2-1)
Preparation for Professional Experience

dsAunaY @ -

Pre-requisite : -

[

arudidosiuienfuzluuunaznszuiunmsiinuszaunisaliondn arwdndy
YIN1TRNYTEAUNITAUIVITN dnn15lguIArIeainTIu n1sdenanIu
U58NBUNIT NANNITAUAIHAIIUDITN TUFTITURIANT NI1THMUIYATNAIN
IIYIVTIAIVITIN AUTTTUITETITU NOYMINEUTIU MsUsEAUday Aanssu 5 @
sruumasgIuMsUsEiununLazaaUaeafelunisiey anudidesdy
Rerfumaduiusznouns msldnunwdnquitenisdoans madeunenu
N15UENOHANUY VINBENITINUAY VINWENITIATIEN invensuiTyniane
wiuaznsiaaule mwihluieiu maluladansaumasazngranemalulad

ANTEUNA kaNITAUAUTEYS

UYL nsUszidiunatindnw Tienssauasuumduy
W.A. %39 S — Wala (Satisfactory)

1.9. ¥i30 U — liwela (Unsatisfactory)

Basic knowledge of forms and process of professional experience,
importance of professional experience, application letters preparation,
workplace selections, job interview, organizational culture, personality
development, professional morality, virtue ethics, labor laws, social
security, 55’s Keys, systems of quality assurance and safety standards at
work, English  communication in the workplace, report writing,
presentations, planning skills, analytical skills, immediate problem solving
skills, decision making, basic concepts of information technology, IT laws,
and information retrieval
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-402

annafnen 6(0-40-0)
Cooperative Education

vUsAunan : 08-000-301 wssuAUNWSaNHNUSZAEUNITAIIVITN
Pre-requisite : 08-000-301 Preparation for Professional Experience
Ujtanuluanuiiujidnuaiouwduninmudiasadunaivesaniud

YAy Tusumdsmuinseaiuindniagminzauiuainuininua 1115 ves

U =2

nAnw Weeulesniuin1mguliun1suinnu Nigukuuvesulsedn

=

winlassy Wuszezatlidesndn 16 dUavi UfUdnunusziisunis

a o

UIMIsIUYARavesanuUf iR unasnsseznaInIsU ORI Tniiad
Suiaveuniuou dnAnwdesiuliaveusuiildfuneuminennaniuUszneunis
pgafunuangn Tensdilmanaziimanusiminiliduinuisening
UURu dn1sfianiunaznisUsziliunanisufdficuedraiuszuu nasn
sraznaUfuaenu vbidndnwlasuuszaunisalasseinnsufuRnu tianis
Waunuesbiludinnunsenlunisinu wagaiunsavinuldiuivdsdnse
N3N

UYL nsUszdiunatindnw Tienssauasuumduy

W.9. 38 S — wela (Satisfactory)

1.9. %39 U — liwela (Unsatisfactory)
Practice in a workplace as a temporary full-time employee in a relevant position that
suits a student’s field of study and abilities for the success of applying, expanding,
and extending the curriculum expectations in practical situations, whether they be of
a workplace setting, a project, or both, for 16-week minimum of placement in
compliance with the workplace’s mandatory terms, conditions, and obligations,
responsibility and commitment fulfillment for a particular role assigned by the
workplace, supervision and evaluation under a systematic follow-up process
throughout the course by both a certified cooperative education teacher and a
cooperative education coordinator from the workplace, an opportunity to enhance a
student’s in-school learning while developing greater awareness and understanding
of the real world of work to develop skills, knowledge, and attitudes needed to
become a productive and satisfied member in a work environment immediately after
graduation
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-403 &@unnNaRNEIA19UTTINA 6(0-40-0)
International Cooperative Education
F¥109AUNBY : 08-000-301 LHTENAIMUNSDNRNUTLAUNITUIVITN

Pre-requisite : 08-000-301 Preparation for Professional Experience

a

U uRnulugaunujuiinumsadiowdundniudiasiiuiaivesaniud

a wva

UFtRnu ludumisnuiinssiuindnnasimunzauiuanuinnuaiunsnves
dnfny edeulssruinmguifunisufianu feguuuuresnudsed
wsalasau Wusseznamulidesnit 16 e lnsdeadunsufifeuly
AeUsemnalitdesndt 12 dav UJURaun1useiioun1suinsaIuyAnaves
aouiufiRnunaensseznansuf iRy duiisuRaseunuey TnfAnu
FesduRarouaudildFuteuningananiulszneunisegafuamamsn 1
019158 Imenazgmanuimthilimuinwseninsu§iRnu dnmsdamuuay
nsUszlluran1sUfURNuegaluszuy maeasseziia iR vinlidndne
lpsudszaunisaiazsnnmsujufou fiansimuiauedindugianunieuly
37 wazanusavihanulgviufindsdusonisane

UYL nsUszdiunatindne Tianszauazwu iy

W.9. 38 S — wela (Satisfactory)

1.9. %39 U — liwela (Unsatisfactory)

Practice in a workplace as a temporary full-time employee in a relevant position that
suits a student’s field of study and abilities for the success of applying, expanding,
and extending the curriculum expectations in practical situations, whether they be of
a workplace setting, a project, or both, for 16-week minimum of placement, with at
least 12-week placement in a foreign country, in compliance with the workplace’s
mandatory terms, conditions, and obligations, responsibility and commitment
fulfillment for a particular role assigned by the workplace, supervision and evaluation
under a systematic follow-up process throughout the course by both a certified
cooperative education teacher and a cooperative education coordinator from the
workplace, an opportunity to enhance a student’s in-school learning while
developing greater awareness and understanding of the real world of work to
develop skills, knowledge, and attitudes needed to become a productive and satisfied
member in a work environment immediately after graduation
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-304 #nau 3(0-20-0)
Apprenticeship
AyrUsAunaY : 08-000-301 LITBUAINNFDNNNUTZAUNITAIIBITN
Pre-requisite : 08-000-301 Preparation for Professional Experience

a

UfuRnulugaunujiRnunisadioudundnaudinsiafunaivesaniud

UFoRau ludmuvismunasaiuivdniagmugauiuaiusAuaInsnves
v =2 P = 2/ a v a wva [ (7 '
tnfnw ielenlesauimamguiunisujifan Wussesiailitdesndn 8
dUait UUanuniuszidounisuinissuyanavesantuiivinaunase
s¥823a1N15U RN Unfnwidesiulinveununlasuteunuieainaniuy
Usgnaunsegnaunumuaunse do1asdimanazgimenuyihniiliduing
szeU iR dnmsfanunaznisussdiunansujiRnusgraduszuu naen

a wva 41' < a o = ! Ao = [ Y
seeza Ui weadumawSeudnAnvgoundnfnwaulauasiauinue
W INEmTUNTInau
UYL nsUszidiunatindnw Tienssauasuumduy

W.A. %39 S — Wela (Satisfactory)

1.9. ¥i3e U - liiwela (Unsatisfactory)

Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study and abilities for the success of
applying, expanding, and extending the curriculum expectations in
practical situations, whether they be of a workplace setting, a project, or
both, for 8-week minimum of placement in compliance with the
workplace’s mandatory terms, conditions, and obligations, responsibility
and commitment fulfillment for a particular role assigned by the
workplace, supervision and evaluation under a systematic follow-up
process throughout the course by both a certified cooperative education
teacher and a cooperative education coordinator from the workplace,
preparation for a student to develop skills, knowledge, and attitudes
needed to become a productive and satisfied member in a work
environment
Note Student evaluation is graded as

S - Satisfactory

U - Unsatisfactory
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08-000-305  Hnausnauseing 3(0-20-0)
International Apprenticeship
AydsAunian : 08-000-301 wsEuANNTaNENUsTaUNTITIIY AN
Pre-requisite : 08-000-301 Preparation for Professional Experience
UjtRnuluanuiufoRnunsuentseme wadouduntnaudinsiduian
vosanuAiu oAy ludundenufinsadvindnuazmunzanfuaiiud
ANaIsnvesindny odeulesninudnimguiiunisujoasu Ju
sruznatswlitesnin 8 &avi lneseadunisujiRnulusrsussmalives
i1 6 dUnsi UFTRnummszidounmsuimsnuyanavesaniuiiufiinunaen
seezansUioRey dndnwidesiuinveunuilduneunineainaniu
Uszneumsegraifiueuansngn fennsdidmauaziimanuihmiiliduinm
sz RN dimsfianuwaznisuszdiunanisuifauegiaduszuu aaon
srozaFReu Wedunawisuindnungnuithinualauasiauniineg
W INEmTuNTInau
NUELYS msUszdiunatindny Tieseduasuuundu

W.9. 38 S — wela (Satisfactory)

1.9. ¥i3e U - liiwela (Unsatisfactory)

Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study and abilities for the success of
applying, expanding, and extending the curriculum expectations in
practical situations, whether they be of a workplace setting, a project, or
both, for 8-week minimum of placement, with at least 6-week placement
in a foreign country, in compliance with the workplace’s mandatory terms,
conditions, and obligations, responsibility and commitment fulfillment for
a particular role assigned by the workplace, supervision and evaluation under
a systematic follow-up process throughout the course by both a certified cooperative
education teacher and a cooperative education coordinator from the workplace,
preparation for a student to develop skills, knowledge, and attitudes needed to
become a productive and satisfied member in a work environment

Note Student evaluation is graded as

S - Satisfactory
U - Unsatisfactory
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08-000-307 tinwzAmTnniedumaluladdossuiavy 3(0-6-3)
Professional Skills for Mass Communication Technology
JyrUsAunay : 08-000-304  Wneu %39
08-000-305  HneusnsUszmea
Pre-requisite : 08-000-304 Apprenticeship or
08-000-305 International Apprenticeship
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W.2. 38 S — wela (Satisfactory)

31.9. %39 U — linela (Unsatisfactory)
Mass communication technology practical training in laboratories or field
trips under the supervision of supervisors in following the student’s
progress and report writing
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-308

Uszaunisalinguszme 3(0-6-3)
International Experience
drsrufnssuiieiaduadislssaunisallusaseme 1oun nsviiddendedieise
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NUBL msUszliunaindne Tirssauazwulu

W.9. %39 S- wela (Satisfactory)

1.9. vise U- ldnela (Unsatisfactory)
Participate in activities to enhance international experiences e.g. research and
research  assistance, contest, competition, international  workshop,
international conference and symposium, and international camp organized
by international universities/organizations or co-organized with RMUTT,
foreign language is used as an official language in conducing the activities,
examples of activities are featured lectures given by experts, practice, English
preparation, pre-departure briefing, field trips, cultural activities both inside
and outside classroom, as well as post-departure presentation
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-109  N133AUTTAUNITAIRUNENEAS 2 (0-6-3)
Pre-course Experience
msdaliindnuidnlegludanadeumadndniiduresnsanulundngns
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W.2. 38 S — wela (Satisfactory)

31.9. %39 U — linela (Unsatisfactory)

Placement preparation for a student by engaging him or her in a
professional environment at the beginning of the curriculum, management
of relevant professional agendas for critical observation and data
collection, such as a workplace environment assessment and professional
roles of individuals, reflection of issues observed during a placement
involvement, exchanges among peers and between a student and an
assigned teacher on a professional conceptual framework and a
professional role in a working setting, presentation skills in form of both a
research project presentation and a academic paper
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-210 Uf{uR¢MUAIAEUIN 2(0-6-0)
Field work
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W.9. 38 S — wela (Satisfactory)

11.9. %39 U — linela (Unsatisfactory)

Observation of and short-term participation in a working setting throughout
a certain semester, appropriate content for fieldwork operation in line with
professional studies and a student’s academic knowledge level,
preparation for a student of safety assurance, workplace health control,
and placement precautions all in a workplace before doing fieldwork,
exposure of applications of theories and principles learned in the
classroom to work in a field setting, knowledge and new skills while
performing a task in a community workplace via work-base learning,
community learning, service learning, or other frameworks, evaluation of a
student during and at the end of a fieldwork term through a research
project presentation and academic paper
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-311 NTSANAIUNGANITTUNITNIUY 2 (0-6-3)
Job Shadowing
msimualiindnuifiodludangngAnssuvesnsinuvesyana Tasilnng
fvuagfidludanangAnnssunisihau uasdesinmawSouanumoutndny
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NUELYS msUszdiunatindny iassduazuuuiu

W.9. 38 S — wela (Satisfactory)

1.9. 30 U - liiwela (Unsatisfactory)

Observation of people in a working community for day-to-day activities as
they perform their regular job duties, preparation for cooperative
education strategies before a shadowing process, such as of a follow-up of
professional plans and agendas, insight into a particular career for career
awareness and exploration through workplace observation, talks,
cooperation involvements, assessment of thought reflection of a student,
among peers, and with a cooperative education teacher in the course
through focus group discussions, invitation for observers to join the
discussions for exchanges of workplace experience, evaluation on both a
research project presentation and academic paper
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-312 MsElNtaNIZATUILS 3(0-16-8)
Practicum
AuUsduniau : 08-000-301 sBaIAUNTaNRNUsTAEUNTAIIUTN
Pre-requisite : 08-000-301 Preparation for Professional Experience
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W.A. %39 S — Wela (Satisfactory)

1.9. ¥i3e U - liiwela (Unsatisfactory)

Exposure of a student to his or her professional role by completing
sufficient hours in the field of his or her academic curriculum and by
applying and sharing the knowledge that he or she has gained from his or
her academic studies, an appropriate placement or practicum for a
student’s academic knowledge level, course completion possible during
his or her progress to a higher year in his or her university study, basic
preparation for a student of necessary working skills under supervision and
follow-up of a cooperative education coordinator form a workplace,
exchanges of workplace setting experience during a placement or
practicum among peers and between a supervisor and a student,
evaluation of a student both during and after a placement or practicum
through a research project presentation and academic paper
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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08-000-406 Uy iAwaNanIuUIZNBUNIT 3 (0-6-3)
Workplace Special Problem
Judeduriou :  AvrlunguilnuszaunisalivadnilesnilnUszaunisal
AYUBNUNIINGIAY
Pre-requisite :
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W.9. 38 S — wela (Satisfactory)

1.9. 130 U - liiwela (Unsatisfactory)
Analysis of problems a student gains during his or her apprenticeship, amid
fieldwork, or in other activities while undertaking a job training course in a
private sector, a state enterprise, a government agency, or a community
placement, use of a student’s in-school learning and transitions to
professional applications of resolution skills and method and process
development skills through a research project under supervision of an

academic expert in the field in cooperation with a cooperative education

coordinator from the workplace

Note Student evaluation is graded as
S - Satisfactory
U - Unsatisfactory
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08-000-413 n1sEnUfURISIneuasdNITINTToUNg L] 6 (0-40-0)

Post-course Internship
AyrdsAunal : 08-000-301 ww3aaAINNTaNENUITAUNITAIIVITN
Pre-requisite : 08-000-001 Preparation for Professional Experience
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W.9. 38 S — wela (Satisfactory)

1.9. 30 U - liiwela (Unsatisfactory)
Practice in a workplace after or almost after completion of theoretical
studies of a curriculum, preparation for necessary academic and
professional skills to practical working situations, probably during the
university studies, focus on a full-time placement or a relevant
professional project, exchanges of professional reflection during and at the
end of an internship among peers and with a cooperative education
teacher, evaluation of a student at the end of an internship through a
research project presentation and academic paper
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory
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